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Asian Business School
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Late S5hri Suraj Parkash Marwah
(The Founder of Asian Education Group)
for his invaluable contribution
to our mission to provide quality
management education worldwide
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MESSAGE FROM

PRESIDENT

Dr, SANDEEP MARWAH

Adversity causes

some men to break,
others to
break records

WE at Asian Business School
belisve that education in

DUSINEss management 15 NOT JUsST

about managament but it is also
about how management can aid
in the development of various
other disciplines and functions
of which business is comprised
of We also belisve In adapling
advanced education models to
align with the business outlock
provalent in this part of the

world

Weg arg awarge that with
globalization and dismantling
of rigid regulatery framewark
ICr05e e '.11.|'I.J|]’."-. RDUSINESS
gnviranment has Decome very
dynamic and the modern day
capable of

manager must be

adapting to the fast changing
businmess environment. We are
conscious of the fact that fo be

al the Cutting egdge orf the

and

gusinegss egucatian

training, B-5choois have towark



partnarship not only with
the-business-houses butalss
with similar institutions

across the world

Fforecsea r|'..' (il | '1|'.|'_J:"':!
blusiness environment, make
nnovative plans, implement

ragical policle s Wikl

take and manage risk ir

BuUsiness operatlons:

Wea gra committed to 1impart We have also

arch work with aview to

managemean L education that
15 complete and self expand the frontisrs of
-ontained for preparing well cnowledge 1n the realm of
roundaed modar day managament
managers, We also subscribe
Lo the view that managaement
oncepts, approaches and
CEC |-’-|-'|..-'—-1 have to he
ortinually evolved and that
managerial decisions should

be based both on systemaltle

FESEdrcn

and gut fealing



MESSAGE FROM

CEO

Mr. AKSHAY MARWAH

We continuously
strive for excellence
in education through
collaborative
research

| PRANAG MUKNERJEE

334

Driwzr'. by the dynamics of
global environment, India ls

going through very challenging

OUL 1ntan ng times socia

well as economically, The world

talks of sustainabi but Tndia

is creating its awn new grounds
rming ang

out of 1ts own

comp

India's

a3n exclting bridge towview these

changes and actively sngage In

bridaing the gaps.
Tha emerging globsl sconamy
requires special managerial skills
wiith

couplad dppropriate

training and w ysure to the

with the dedicated
efforts of faculty members and
students, Asian Bus School
sttempts to trandlate vision into
action Wecontinuously strive for
gxoellence in education through
collaborative resaarch in

contemporary areas of relevance
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MESSAGE FROM

DIRECTORS

Dedicate your
attention to discipline
for value addition

in every

aspect of life

DR, LALITYA
VIR SRIVASTAVA

With another year of suceessful advancement
towards the achievement of exgellence In
management educatian, Asian Husiness school has
added accolades to its credit Aligning with the
reguirements aof the global markets whare the right
et of knowladye, skills and attitucles is the key to
magt the requiresments of the globalised sBconomy
and the opportunities across tha globe, Asian
Business School has nurtured 1L students pot anly
for the corporate appartunitles but also sansitized
them to the important 1ssues of global research. We
al Asian Pusiness Schasl have develuped a healthy
ard disciplined environment that ensures quality
education throuoh & corporate driven codrse
curciculum and an ovecall transformation of an
individual student toa professional, Continuous up
gradation an the basis of expert talks and feadback
from Industry has distinguished AHBS as an
institution of distipctive and competitive
advantage, The International wisit to Oxford
Business School. UK provides students an
DEppoOrcunity to ':'X!."l";lf': and understand The
Intermational marksts through the interactive
sessions: during the exchange programs: The
research work dome by our students opn varicus
impartant and current relevant issues of
international business in UK gives them an edge in
terms of Intermational learming of cultural &
corporate operational differences. Weaim to builda
strang. skillful and talented natianto bridge the gap

between Indian and Glabal markets



MR, SAURABH
SHARMA,

Higher Education In India and globe has undergone
& paradigm shift espacially for the professional
courses, Market dynarmics and the global ecanomy
have canaistently challenged the statuesque of the
lavel of education and also bestowed opportunities
of growth for developing countries. Asian Business
sehoal has aligned with the requirement of
paradigm shilt required in higher aducation and
contributed to quality mansgement education by
strangly following dts wision "Growth with
Education”. ABS provides the right biend of
academic, corporata and extracurricular activities
to: transform an individual into & well aroomed
professional Though the curriculum s rigorous
and is as per the industry norms, the inngvative
padagogy used by academic wing makes It sasy for
students to learn through practical application
based asctvities. The life beyond academics
acknowledges the vibrant talent, creativity and
individual managers hidden in their innar self
Further to add glory, our Corporate Resource Cell
has developed the best of the linkages an PAN India
basiz and acress the globe. The industry interfars
i terms of IR OW, ELC, SSA, SPA and ndustry
wislts haelps o develop a right attitude for your
corporate career, Further for preparing our
students for the glabal oppertunities, ABS expases
students to the different learning experiences
through student exchanae pragrams and forelgn
study Trips, We can assure you that ASS would
Ronestly wark towards your growth-and take every
passible step to ensure that we are able to lay the
right foundation for your future career path.

“h

MR. GURDEEP
SINGH RAIMA

We at &slan Husiness Sehool (ABS), extend 2 vary
warm welcome to yew as an aspirant of
mangaement studiss, Tfael proud In sharing that
AHS 15 amonag the fastest growing inatitutions in
Indis in Held of managament studies. The Fost
Graduate Diploma in Management (FUll Timel
oifered by ABS is approved By All India Council
for Technical Education (AICTE), accreditad by
NEA [Mationzl Beard of accreditation) and
affiliated to ALY (Association af Indian
Uniyersities) and is designed to bridge the gaps
betwean academics and carporate practices. The
faculty members at 485 have a rich blend of
academic and corporate exparience and thus use
the teaching pedagogy which helpsyouvisualize
the management concept for applications in the
corporate world The mentoring process adopted
by the faculty members helps you introspect
your strengths and area of interest tp further
imprave your place-ability scores. Corporate
Resaurce Cell at A2S ensures the best corporate
interface to expose students to the various
activities of the carporate world, be it related to
knowledge, skills or attitude. CRC contributions
in ABS transform students to prof=ssionals for
better opportunities in the corporate world, I
assure that your two years journey in ABS for a
professional course 10 management would be
adding a different dimengion to your Hfa and
provide you with 2 distinctive edge over other
managemant graduates, T look forward to mest
and wish you a very successiul academic Life at
MRS,

0g



Our vision of the future is to build ABS
into a business school with a reputation
that matches the reputation of Leading
World Class Institution.

This means thatour lang-term ohiectve is
tobecomeaa leading Indian business school
known for critical {hinking and socal
responsibility. We envision ABS as an
institition that produces outstanding
research that has a direct impact on our
educationsl activities and our engagement
with the husiness worle,

More specifically, we want to build ABS into
aninstitution that:

0 attracts highly-gualified faculty who
tavelop innobative knowledge that s ighly
relevant to the businessworld and society at
Iarge, and whe discepiinsta this knowlsdge
through publications in top-tier scientific
gnd professional journals and through
cofparate sngagement

0 attracts highly-télentad students  and
provides them withan intercultural learning
emviranment that offers ressarioh-based
expertisé in the ‘various programs and
executive education. and helps them develop
their professional skilis by cooperating
closelywith corporate partners:




MISSION

The Mission of Akfan Business schaol is to
establish well researched and pragmatic
busipess practices to enable the students
ta meet the challenges of a Fast changing
business gpvironment in the new world
gconemic order. Astan Husiness Schoal
aims at developing coneceptual and
practical skills to convert abilities of

students fnto managerial competerce,
reguired fn toeday's competitive
envirgnment. We at Asian Business Schoal
strongly belisve that 3 blend of relevant
knawledge, skill and right attifude is
essential for che overall develapment af
students which determines their growth &
success inthecorporate world.




BOARD OF

GOVERNORS

pr. Sandeep Marwah

Chatrmarn

Azlan Education Group
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Boney Kapoor
Film Producar
Member

Deepak Marwah
Renowned
BUsinessman

Member

r

Anil Kapoaor
Cine Actor &

Busiressman

Member

Akshay Marwah
Chief Executive Officer

Asian Educatien Group

Atul Marwah
MO

MEC Art Gallery
Membear



BOARD OF GOVERNORS

Dr, Lalitya Vir Srivastava
Directar Asian Education Group
Member Secretary

Mr, Saurabh Sharma
Oirector-Asian Education Groun
Member

Mr. Gurdeep Singh Raina
Dirsctor Asian Education Group
Member

Prof. (Dr.) Rakesh Kumar Khandal
President RED, Indian Glycaols | £d
former Vice Chancellor WP
Technical University

Member

Or. G. P. Rao

Founder & Managing Partner, GPR
HR Consulting; Former Head HR &
Management Sarvices - Malaysia,
Reliance Industries Ltd

Member

Mr. Vinod Dhar
Assistarit Professar, ARS
Mamber

BOARD OF ADVISORS

MATIONAL

Frof. sudhir K. Jain
Frofessor, Ex - Head Department of Managemant
Studies. ITT Delhi

Dr.Maushadul Haque Mullick
Frofessor, Centre for Management Studies,
Jamis Millis Islamia. Mew Delhi

Prof. Rakesh Mohan Joshi
Praofessor & Chairperson Internationsl Collsboration &
Research; Indian Institute of Foreign Trade, New Delhi

Prof. Kartik Dave
Professor & Dean School of Business, Public Balicy &
Social Entrepraneurship, Ambediar University, New Delhi

Mr. Sudhir Mehani
Chief Dinitalization Offcer, Marzoli India - Camozzl Group
Exgc. Member FICCI —Committes an Industry 4.0

Prof. A.K. Saini

Chairman TI0AC and Convener Career Guidance &
Flacament Call,

Gury Gobind 5ingh Indraprastha Undiversity, New Dalhi

INTERNATIONAL

Prof. Karl Bardash
Master Prof. New York University
Dr. Amitanshu Das

Pirector. School of Education,
University of Pennsylvanis (UFENN)

Dr. Dorothy H. Jantzen
Former Dean, Capilano College, Canada

Prof. Katherine Blaskhi
Beakin Undversity. Australia

Dr. Padmesh Gupta
Dirsctor, Oxford Business College, UK

Dr. Dick Delan
Former ean, School of Businass,
British Columbla University of Technology, Canada
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ASIAN
BUSINESS
SCHOOL

A0 |
ALL INDIACOUNCIL
FOR TECHMNICAL
EDUCATION (AICTE)
Ministry ol Edicato

- Gy, af India
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AIU

AFFILIATED

Asian Business Schovlds an innovative centre cEacademic
excellence and ene of tha few Institutes having an AICTE
approved PGEOM Which is accredited by National Board of
Accreditation and affiliated to'AIU (Association of Indian
Universities) Our pregrams are purposeful and
professionally oriented and the core advantage o studying
atspSistogetan internationally recognized gualification,
by the finest academic minds who impart  holistic
knowledge by deductive learning methodology. The support
from the industry is immense in the farm of internshio and
ot placements: The founders of ABS believe that education
and Lraiping are vital inputs for human resgurce
developments which inturn are essential for the #conomic
well belng and growth of the saciety, Asian Busingss sehool
Wwas astablizshed to o gpare the youth for taking advantage
of the unprecedented opportunities and [ace the

challenges posed by the ecanomic reforms which have



radically changed the compledon of Business
ard-their managamentacross the warkd. ARS 15
run by & nor-profit sodiety reqlsteéred under the
Societiss Registration Act XTI of 18680, It may be
adaed that Asian Academy of Film & Television
run by this Society 15 ong of ten best filn
schoals intheworld Eorshort term courses,

ABS has strong Industry - business school
interface to irtegrate class room teaching and
training alongwith practical experience inthe
field to bridge the gap between theary and
practicg. ABS Tocuses' an enhancing the
capahbilitles of the students tolead and manage
businesses by learnipng to adopt a systamatic

spproach to identify problems and [inaing their

salutions using analytical, probiem solving and

decision making skills and undefstanding

firtancial and ‘sceounting agpects of the

businessinalogical manner

Asian Business Schaol -also prepares: its

stluclents to pursue opportinities Tor doing
viasiness with optimum utilization of available
resources, In other words, due smphasis is laid
om Ineuleating the spirit of entreprensurship
amonyg its students. Persanality development
physigal fitness persenal greeming and
training in cemrnunication skills are an integral
part ofeducetion and training at ABS: for
prepacing its stugdents to enter the business

world With cetermination fn necessary self

canlfidenco




AIU

AFFILIATION The acquisition of the coveted AIU affiliation
by ABS for our flagship PGDM programme has
further bolstered our growing stature as
one of India’s top PGDM institute for
management studies

Aslan Business School (AES) has added yet ancther
schisvement to its cradentisls with its flagship PGOM
pragramme has been granted the aguivalent status of MEA
Dearee by the esteemed national orgardzation, Association

of Indian Universities (A7) This recognition now also

v
@
~

t

makes us one of the very few privileged colleges across

india whesa PGOM programme has this most esteamed AT

certification

lversil

Primarily an apex orgarizaticn and associatian of major
universities in India) Association of Indian Universities
(ALL) evaluates the courses, syllabl standards, and credits
of programs ke PGEM and the programs of Forelgn
universities belng pursusd abroad and equates Them in

respect to various courses belng offered by Indian

Association of

Indian Un

universities. The corg functionslity of AU relates to the
recognition of degrees/diplomas being awarded by the

universities in India, which ars duly recognized by the

University Grants Commission (WEC) New Delhisnd abroad
for the purpase of admission to higher degres courses in

the variols Indian universities

it goes without saylng that this acquisition of the coveted
AU affiliation by asian Business School for our flagship
FGOMpregramme has Eurther belstered our grewling stature
as one of India's top PGDM Institute for management
studies!



The accreditation

now makes ABS one of the

very few privileged colleges across India
whose PGDM progcamme has this
prestigious NBA accreditation.

Asian Business School (ABS) added another feather to its
credentials by getting the prestiolous NBA scoreditation
for its flagship FGOM programme, The acoreditation now
makes us one of the very few privileged colleges across
India whosa PGOM pragramme has this prostigious NEA

acoreditatian

The National Board of Accreditation (NBA) is ane af the two
major bodies respensible for accreditation of higher
education institutions In India, slong with the National
Aszassmant fand Accreditotion Coundil (NAACY. NBA
acaredits tachnical programmes.. such engineering and
management programmes, while NAAC accrecits genesral
collegas and universitles: NBA is & full 'member of the

Washington Accord.

The Mationgl Board of Acoreditatiaon (NHAL Indiz 'was
initially established by the AIETE (A1l Ingia Council af
Techrical Education! under section 10{u) of AICTE Act, in
thayaar 1284 inorder toassessthe gualitative competance
of the programs offered by educational institution from
diploma level to post-graduate leyel in enginearing and
techriclogy, management pharmacy, architecturs and

related disciplines, which areapproved by AIETE

This acqulsition of 'the' much souahe-atter NBA
aecereditation by fsiam Businegss School for its flagship
PGOM programme anly adds [Es growing stature as one ol

Indig'stop PGEM institute For management studiss

NBA

ACCREDITATION
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INFRASTRUCTURE

Located amidst
the hub of national &
international
business centres
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THE CAMPUS

T make the students follow the changing
Urends of latest technalogy, 2047 internat
facillty |s avallable In the campus. The Lush
green campus with virtdous sprawling lawns
and meticulously desianed institute provides
a professiomally motivating atmosphere for
learning and sharing. The colleas building is
spacious, well-ventlated and lighted and
there are enough open spaces around the

buildings




(NE MEEX RESIDENTTAL LEARNING TRIF 10

0XFORD/ LONDON

LECTURE HALLS

rhe lecture halls:are designed s3 alditeriums
with step-up seating to facilitate discussions
and interactive learningand are eguippedwith
connected and state-of-the-art Complters &
LEDs and audio-visusl support RE efsctive
learning. The alr-conditioning In The
classrooms creates the right atmosphere far
lang hours af learning. Lectures are daelivergd

using latest & modern teaching alds.

19



AUDITORIUM

Auditorium at Asian Business School is
pnuipped with the most modern and audio
visual facilities and can accommodate maore
thian 250 pecple) It i well furnished with
aeoiistics and hosts various events including
annual day award funcrions and various Inter
College Compatitions. It s [itted with
projector, effective and modern Hahting and
saund system and is centrally air comditionad
all the majer functions like conferences
seminars, workshops and other academic and

Iiterary-activities are hedd in this suditorium,

THEATREHALL

The academic 1ife at ABS goas-beyvond the
curriculum; For cultural snd secial functions.
the theatre hall with a large capacity.at the
tampus provides an deal platform Eor
gstudents to express themselves In public fon
speech, theatre, plays and general
entertalnment. Weekly ‘elub aetivities
student seminars [ debates / guizzes / guest
lactures are groganized to emable them to be

Batter mansgersandleaders

KNOWLEDGE RESOURCE CENTRE

The knowledge Hesource Cantre isweall-stockad
withy Incan and Interpational books and journals
cavering all sreas of management, commerce. etc
Eomeat the needs of students. faculty and
research scholars from varied areas, The Hhrary

s continuolsly augmented with the latest Books

and Tosrnals to help the studants keep abireast of
curient and contemparary issuss It has over
20000 boodks with 8000 ritles and renowned

MNational and International Journals (print and

arilinge)

CENTHE FOR INFORMATION TECHNOLOGY (CIT)

The computer centre  has advanced computing

facilities to provide Lnbi

idled free 267 intermal

access to all the students round 'the year. The Lab
has latest software and cparating systems and
other peripherals which facilitate the hudding
managers in agquiring the desired techrical
skills, The multimedia ready computars. operating
in Wi-F2 campus, provide a wonderful suppert to
the students and teachers in extending the best
gualitylaarning and teachingenvironment



SPORTS FACILITY

The haealthy body acts as a-catalyst in the process
of gairdng knowledge. The sports facilities
facilitate the students in strengtherdna their
physical energy level aswell as in fostering team
spdrit The typical day in the life of an Asianites
starts with yoga / light exercise or other sports
activity. We ballave "A healthy body is amust Eora
Fealthy mind" The indoor and outdoor facilities
gre avallabld and the sports kit 1s readily avallabls
for the students for games like Basketball Table

Tennis, Srooker, Chess, Batminton, ete

RECREATIONCENTRE

A appening place Ear the students where thay
gam sit and relax fof & whils Facilities liks
television, indoorgames ineluding chess. carom,
teble fennis, pool) etoc. are provided to the
students so that they can rélax during the class
Breaks. Also'the recreational centre 1s used by
stydents during planning and  preparaticn of
yarious events and activities conducted

throughout theyvear,

CAFETERIA

Thevibrantand intelligeant minds fucled with the
passion toexcelneed arich a#nd hyglenic dist Tha
Institute provides canteen facilities within the
campus: The kitchen is totally modern and with
state of the art meghanized cooking range. Every
effort is made tasaa that hygleneis malntained,
The cafeteria becomes a plece of attraction Tor
relecation aswell as Lor sracks. The catetenia has
explusive varlety of Indian ard Chinese dishes.

This 1s anideal place to chill out atter the hectic

class sohedule to recharae far the nextsessian,

MEDICAL FACILITY

dsian Business Bochool hes onl campus medical
ferility to provide the first aid to stdents in cass
of a medical emergency. A well-qualified nurss is
ayailable in the medical reom to take care of the
gtudent= not fasling well durihg thie callege holrs,
The medical reom is well equipped with respect o
the avallahitloe of basic health redated Tacilities ke
thermomater, sterilizer, welaht measuring machine,

B P. Apparatus, dressing deum, patient bed et

21
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ACADEMIC

PEDAGOGY

The academic pedagogy model at ABS is a highly interactive model based on

international standards. The students learn in a practical learning environment

that gives them a real insight into the competitive corporate world. The basic

characteristics of the model are:

CURRICULUM

Glabal and

updated

FACULTY
academicians 4
Carparats

Professionals

INTERACTIVE LEARNING GROUP PROJECTS

High lave] of interaction and Research oriented and practical group
discursive model of learning projects in all semesters of the Pragram
CRITICAL THINKIMNG & ANALYTICAL SKILLS

Critical thinking. @ mandatory skill that hones out-of-the-box

thinking ability.

Analytical ability developed into application based skikls



BEMEFITS OF ABS GROUP PROJECTS

ABS Group projectineverysubjectimparts corporate skills that are high indemand.

Team Work: Social Networking: Improved Placeability:

G Group Projects enable Group projects add tothe

studlents to work with each

Integrating Theory Holistic Skill Honing
with Practice




ACADEMIC

PROGRAM

2 Yerr
e B WrEm
.f".f_urlr ved |"'.-" AICTE

Ministry <

Full T4

L Egucation,

aEovt. of India,
NBA Accredited
anc AIU affiliatec

POST GRADUATE OBJECTIVEOF PROGRAM

DIPLOMA IN the objective of this program is to provide knowledge and deep insight Into tha
MANAGEMENT dynamic discipling of busiress managsment, to enable students to analyse and
Equivalent ta apply principies and skills of Finance, Marketing, Human Resource. Dperstions

MBA degree Management and Businass Analytics to the contexts and environment of business

arnd to equin students with the skills of geveloping effective business strategies.
The 2 year PGDM Program i approved by ATCTE, HEA Actredited and ATU AFFTiated.
Further accreditations and affiliations for adding value to the Programara subijest

to norms of concerned Government / I'E!ﬂl.."ﬂ| ory authorities

CURRICULUM £ COURSE STRUCTURE

Z-wear gurrlaulum is divided Into four semesters, each semester ol slx

mionths duratlon, Thiz essentially includes teaching. evaluation and 6-8 weeks

of compulsary summer internship pregram. The programme is wellstrustured as
it emphasies on sound foundation af bazic concepls Basle subjects are
introduced in each functional area of management to help the. students In

deveiopinga sound foundation

In the flrst year, 18 compulsory subjects ang in the s=cond year, 3 compulsory
subjects are offered: Every student has to choose 12 functonal elective

sibje

JHor dugl specialization with 8 subjects in each specialization. Apart



SEMESTER NO, OF SUBJECTS NO. OF CREDITS
"o 30

=Y

| = O VR

iasaarchProject 27
np B
Total 35 subjects+ & Projects 120

Summer [ntarnst

from the dual specializations, ABS affers twi required asper the Industry requirements

open electives Catering Tt emerging areas ot
husinass with one elective sach to be taunhtin Studlents wark in groups for Capstone Projects
the third and fourth semoster. Thus, a total of 35 to he sunmitted at the end of sach semester in

subjects are taught In PSDM programme. The the first year of PGOM Program. Afteg

glectlve SuD]eCLS provige 1In completionof firstyear, the studentis supposed

understanding ot every tunctional and Industry to undergo Summer Internship Program [SIH

alective within wh a student 1s spacializing and submit a detalled report of 5IF £ OJT. In the
The Eunctlonal electives for dusl specialization fourth -semester, students are reguiresd to

gre ftrom  Marketing. Flnance, HE, dperatlons & submir-an academic pProject based on Basic ol

Husiness aAnalytics whi

minor alective Empirical Research, The purpase of the same 1s

specializations are in E-Retailing and Micro & to provide students with industry and research

amall Ausiness Managgement The detailed listof gxposure so that they learn the bagic

elective streams is provided in Lhe following gpphications of the menagement concepts

panes. Ttis Indicative and 1ssubjsct ta chenge 1f lgarnedduring thelr course




SEMESTERI

SUBJECTS CREDITS TEACHIMG HOURS

BEaM1nl Principles af Managerment 3 30
PEOMLO2 Accaunting for Managers 3 30
2EOM104 HManagerial Enonomics 3 30
PEOMLOAL Business Statistics B Quantitative Technigues 3 30
BEOMI05 oraanizatianal Behaviour 3 30
HEUM10E Harketing Managemeant 3 A0
HEOMLOY Entreprangurship 3 a0
PGEOMI0E Husiness Ethics & Corporate Govarnance 3 30
FEOMLO9 Fersonality Develdpment Corporate Commumication 1 3 a0
FGAMLIO Capstone Project 3

30 270

SEMESTER 11
CREDITS TEACHING HOURS

RPEOM0] Harket & Sales Managemant 3 £l
FEOM202 Human Hesource Managemant 3 30
PEOM203 Buslness Research Methads 3 39
FEOMZ0 Finan<ial Manageament 3 30
POOMA0S Froject Management 2 30
BLOoMa0E Proguction & Gperations Mansaament 3 34
BEOMAGT computer Fundamantals & applications if Management 3 0
REOM208 igltal Marketing 3 n
PEOM20% Fersonality Development Corporate Communication 11 3 3
FPEOMELO Capstone Project 3

30 270

SUMMER INTERNSHIP 0

£



SEMESTER III

SUBJECTS CREDITS TEACHING HOURS

PGEHOMANT Strategit Management 3 30
PoOoMIng Legal & Business Environmeant | 30
PEOM-5E* =101 Elective 1 3 30
PEOMSE* - 02 Eleptive 2 E 30
PEDM SP*-03 Elective 3 3 30
FEOM 5B - 04 Elective & | 10
FEOM SR - 05 Elective 5 3 30
PEDM 8P - 08 Elective & 3 30
PEDM DFO1 E-Retgiling 3 30

27 270

SEMESTER IV

SUBJECTS IEDITS TEACHING
FROMG0) Intermational Busingss & Trade 3 30
PGOME02 Research Project 3
PGOM SE=- 01 Electiva 7 3 30
FGOM BP* -2 Elective 8 3 30
PERMSE® =03 Elecltive 9 3 36
FGEOM 5P* - 04 Elective 10 3 3k
PGOMSP* -5 Electlve 11 3 30
PalMSE* - 06 Electlve 12 3 3C
FEOM GED2 Micro & Small Business Management 3 30
27 240

'SP srands for Speclalization Coda (M. Marketing, F- Finance HR- Humal Resoprce Mazmagement, G- Dperatlons-Management

HA- Busingss Analytics) **0F stands for Open Elpetive
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ELECTIVE COURSES

Marketing

» MO1 Services Marketing

» M 02 Consumer Behavior

o M 03 Product & Brand Manaogemeant

v M 04 Internationgl Marketing

o M O5 Integrated Markering Communication

» MO8 Marketing Research

+ P01 Behavioural Finance

v FOZ Mergers, Aoquisitions & Corparate Hestructuring
v F O3 Financizl Derivatives

¥ F 04 Sécurity Analysis & Portfolle Mansgement

¥ F 05 International Financial Menagemernt

v E 06 Fimancial Modeling & Valuaticn

Human Resource Management

vy HR-O1 International Human Resource
Managament

v HE 02 Tndustrial Relatinns & Labour Laws

» HE O3 Human Eesource Development

Operations Management

» OM 01 Supply Chain & Logistics Management
» DM OZ Pricing & Revenue Management

» DM O3 Operalions Strategy

» DM 04 Sales & Operations Managemeant

» OM 05 Operations Research Application

+ OM OB Sourcing B Vendaor Management

v HE Q4 Drganizational Chenae & Development
P HA 05 Human Resource Metrics and analyrics

¥ HA 06 Ferformance Management & Compensarion

Strategies

Business Analytics

# HA 01 Data visualization for Manasgers
v HA 02 Business Farecasting

+ B4 03 Data Science using R

¥ BA 04 Data Mining

» B4 05 Marketing Analytics

v Bt OB Business analytics using excel
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MODULE 4 - CINEMA MANAGEMEN

Umit 1¢ Introduction t@ Cinema Industey; The contemporasy Ballywonc and gther reglonal Cmeme Industries in India. Hlgrarchical
Relezand fanctiansof - Birecter, Producss snd ather CHEW MEMBESS

Unit 2 ; Fevenue sspenditurs iwol
“ Budost v

d I the & phases - Pre Produgtion, Productian, Post Provuction and distritution of Films, Pl

st - Reckds snd Bost pro funccions invalved o contralied the sypenditure (Profzasional

Bungsaniy - Ter
Fil:n Budgat)

uUnit 3 Film Scripes - 10 reiation To current socaetal trendsss énsuring the 0lm suec
thaal L webth weloms il fnia the tedlilred persontel Haned Lt ot as
snd crew, sgudimsnt rentslsand location ate
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14l )t eamen = i secirn

Breakdnwn, Shooting Schoouls

rinlrewith regsrd mthie cast

Unit & = Film Financli - Pre Flosncing Agresmente Minbnun guarantae agreenionts sl Ferelor Pre-salesTerritaris] Dlstribution
Aoresments. MNew M Syndication Pre-zele #reduction-Finanoing Distribution fgraemiant

dianion Distraibution, Telewiil
Production Loan Challennes forthe Fusiness of Pre-sale
Unit 5+ FILM Mistribution & I'fe. Film Marketing division Deals and alliances with Fim Scresning Campaniesand axclusie
rinht Friclng. Stiat e min] meyel .jl-:||_||_.-L-_-:I wv =1l Mark Iy canneeon to Su sershio, Fibm release amd
dolivary datid. mocae-of payment of royalty, fibmeehlbition business. porcentage baois. fxed hirdbasis, fised rental bacic
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MODULE 5 - NEW MEDIA

Uit 1z Introduction to Mew Media: Tranemission and sse, advent of internst and rale of Intemet, Clowed Space and the business
companiss privviging Cloudspace

Umdt 2 Tools of New Media: Social Netwarking sites
Eoncls Uaedof Search Enging aptimization ANDSOr

Phate-shering sives, Mobile Applications, Pedeasts ancl Res] Shmple Syndination
ial MedisOptimizatian

Undt 3 How Madis sdvantboaes- Ecommiarce and EQariking and GTT Trangmissions, New Medis poyiment gateways, Tloketing gateways
and Lravaloguos

unit & : Blogaingand vioaglng - Content production and andiing the stages of Bigital Interacvily: Revenus gonerstian uelng thao
e Medio Tood g Channel asa Prolesstion ond the PPC Mode! Securlty Control Mes
and Abrosd, Naw Media | Pros and cans

sElmes on tha kaw Medla - Syber Lans' Ln Indis

Unit s Augmentsd Virtusl Beality Loy, Mew Media Avatars and thecommer ce invalved Tntle dlew Hedis
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CERTIFICATE IN

CORPORATE

COMMUNICATION

Unitl:self Awareness&self-management:

self-Analysisand Self Concept. Components ol Self Esteam, Formation of Self Estesm, Techniguses
of Salf Awarenggs - SWOT & Joharl Window, analyzing hidden ootentials Devaloping an opannass
tochange, Componants of Personality. Parsonality and Professlonal Excellence, Life Skllls & Soft
skills-Detarminants, Human Ethics and Professional values: Civie Virtue, Respect Tor ofhers,

Cooparations Empathy
Unit 2:Verbal & Mon-Verbal Communication Skills:
Interpersonal & Tritiapersonal

ommunication concept- purpese, process and classifleation

communication, Convearsational skills, Listening Skills, ethdes and Bullding blocks  of

Cemdersation.verbaland Ren-verbal Compoanentsof Commurication Small Talk- Do's and Dor'te:
corrast i".g Cammiirie .|r'|L:||:_~.':'3,-!4-:'-

Unit3:Attitude Management & Behavioural medification!

Recognizing the power snd importence: of attituds, Factors Influencing Actitods, Self-
Evaluatinon on Attitude Triggers: Developing Rapperl Oealisng with differsnt kdnds of
Bapaonalities

Urtit & Prasentation Sikills:

Public Spesking- developing Stage Presence. Volce Modulation. Contant Managament

extempore Spasking. Conduction & Oelivery shkills, Perfesting the Body Languaaes during

Presentation, Strategies of becoming anelfec 2gien, Shep Process: From Prep to Feedbacl
(=]

Unit5: Team Building & Leadership Skills:

Differentiation betwaen Leaders and Managers, Virtues and Qualitles of &n Effect

Emotional Tntelligence for People's Management Leadership Styles: Self-Assess
Bullding & Group Dynamics, Team Bullding Strategissand Technigues: Qualities of a Team Player,

Aroductivity snd Empowerment

a1



SEMESTER - 2

Mission of C50

To unesrth the
skillzand potential
ogfthe studonts by
sidtrdy tham with

the riglit
comntidenoo, soft
axille) and positive
artitude & help
them develop
professional
commumcation
sillls by warking on
thiair averall
conality
deyeionmant
through methods of
coathing mentoring

& training

SEMESTER - 3

Unit1: PowerDressing & Grooming:

The dmpoitance of Clothing-Behaviorally and Cognitivaly, Differentiation betwesn Buslnéess
Formals i Business Casuals, Eesentials cfthe Corporate Attire: Relevance snd Importance, Formel
Accessorizing, Color Combinations and Do's and Don'ts, Grooming & Personal Hygiene: Skin, Hair
card. Body Odorete Develaping ExBcutivePressence

Unit2:wWellness Management:

Understanding the concepts of Anger. Stress & Anxiety: Sources, Triggers and Reactivity (ABC
Model), Self-manogement: Self Welp technigoss, Lifestyle Monagement snd chonging
“Perceptions’. Role of Emotional Stability & Regulatian, Stress Mapagement: Theory and
Applization, Bealing with stressful sttustions, undarstanding the importanca of parsonal and
profassionalrelationships. How tomaintainindividuality toevoid persoenality conflict

Unit 3:Professional Etiquette:

Business Card Protocol, Grestings and Introductons, differentsting between being Passive,
Apgressive and Assertive dealing with different kinds of Pérsonalities: Dominant, Authoritetive
eic. Developing Social Ethics-Gander sensitization, Efguette for GentlemaniLady to be, knowing
g/Cell Prone Etiguatts, Business Dindng, Interacticn with

whera to draw the ling. Talephor
Foreign Visitors, Business Mannersin Different Countries, Inter- Organizational Eriquetts

Undt & : Written Business Communication:

Furpose of Written Communication: Business Correspondence Principies of Effective Writdng
Letter Writing, Memaranda: Businezs Clalms & Responzes: Business Froposals, Mestings, Agenda,
Circular, Motices & Minutes, Report Writing, Collection | strers, Sales Letters, e mall writing

Unit5: Interpersonal & Intrapersonal skills for professional world:

Collaboratian, Commurication . Respect. Relatlonship Mansgament, Respect and Feedback,
dppreciationand Collaborstion. Persevarancs and Adaptabifity, Realistic Vs Unrealistic Goals, The

artof prioeitizing, SMaRT goals, Tmportance af Time Managermant, Challengas, Techniguesh Tips

Unit1: Presentation Skills (Level-II: Practice Sessionsk:

Fublicspeaking- developlng Stags Pregence, Violes Moduiation, ContentManagemant EXtEmaare
Spesking, Conduction & Delivery Skills, Perfecting the Body Langueags during Pressntation,
stratagies of becominganaffectivespeakar, Step Process: From Prep to Feadback & Evaluation
Unit2:Winning JobIntarviews:

Perfecting the Visual Resume, Groundwork before Interviews, Ablding the Dress Code: Do's and
Dan'ts, Types and Levels of Interviews: Skills assesoment, answering Behavioral Questions,
articulation Speechand Conlidence

Unit3:Decizion Making Skills:

Perfecting thevisual Resume, Groundwark befnre Intervisws, Abiding the Dress Code: Do's and
Dan'ts, Types and Levels of Interviews: Skills Assesumant, Answering Behbsvioral Questions,
articulation, Speach and Conlidence

Unit &:Decision Making Shills-:

Congept and its Timportance, Decision Trap and Thirdkdng Errors. Infzrences and Conclusions,
Dz fston Making snd Lesdershlp Typelogy: Salf analysis

Unit5: Goal setting & Time management

RFealistic vs Unrealistic Goals. The st of prioritizing, SMART aoals, Importance of Time
Mananament. Challsnoas. Techniguss & Ties



SEMESTER - &

Unitl:Conflict Management
Concepts of “Logie” and “Logicsl Thinking®, Obstacles to Loglcal & Critdcal Thinking, Critlcal
ridnking for Problem Solving: Strategies, Mechanisms and Theorles, Agreament Vs CHssgresment

oy, Concept of Heasoning Contlict HlanageEment :-:'.';.-'].E‘:i Personal and

Fropagands and fersw

Frofessional Implications
Unit2: Mock Interviews & Group Discussions

Understanding Group Oynamics, Norms, Rules and Rolas ahility to Influence, "'.?I":'II"|'|'_'IS!I'IQ.

L Impressions ond Last

s10nM%: I

summaErizing and aotive Listendng, Imtrodoctions and Conclu

Impressions, Appearing far Mock Intarviews and Stress Interviews, Situational Judoment Tas
and their Appication
Unit3:Lifestyls Management

e, Importance of

syary Manager should hr

Art: of Prioritizing Salt-Managemant sl

al and stitudingl

1Y Chrow

Enhancing prodoc igh corregctive bobmo

neasires, D 1ing Posifve Ldtestyls and Mannerism, Importance of reladonshtps and its

puilding blocks

Unit & Etiguatte Tradndng

Introduction to Cining Etiguette: entertaining Cllenrs, Handing different Cutlery, Rescaurant
Eriquette, Corporate Exqueatte and Behavioral Tralning, Intenisw Etiguette, International Eriqueatts:
foraalobalized approach

Unit 5: Emotional Intelligence

soncept theory and relevance, how to Evaluate Emotional [ntellinence k Laedarshln, Developing

Emaotional Intetligence

4
f
f
V)
/
7
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CERTIFICATION
IN

ENTREPRENEURSHIP

OBJECTIVES
E LEARNING
QUTCOMES

FROM EDIC

with Certificate in Simulation
from AIMA Bizlab

This pgrodram aims at inculcating and improving the
entreprenaurship mindset afyoung people toenablathem tobemore
creative and self-confident tn taking ratlonal risk in starting an
entarprise. The |nowledge and skills developed throuegh this
cartification will encourage students to plan trnovative business
start-ups and facilitate them through research and consultancy, It
will also encourage Social Entreprensurship for enhancing the role
of students in society and the economy. Btudents shall develop
compéetence as a composition eof entrepreneurial attitude,
encrepreneurial skills and knowledge of entrapreneurship.

COMPONENTS

CHANCE TO WIN:

Seed funding of

Rs.51acs

to the best
innovative business
idea presentad by
ABS student
(ingivddial Br tesm)
in Mational Businsss
Flar Competition
“Young Asian
Entreprensgur of the
Yoar" argarized by

EDIC BvEry year

A comprehensive coursge sncompassing classroom lectures.
assessments and activities related to basics of entrepreneurship
antrepranaurial thearies, processand challenges,

& practical hands-on workshop for idea generation, scanning
enviranment. preparing buslness plan, documentation for availing
inans and assistance under varlous government schemes. preparing
marketing, recruitinent and financial plans, developing proof of
cancept and presanting a pitch: for angel investors or venture

capltalists toattract Funding far the start up,

Agariesof guest lactures with 3 First gereration entreprensurs who
have made 1t hig starting from the scrateh for creating awareness
among the studerts how young ‘generation has schieved Cheir
gntrepgrensurship dreams as they Interact with the students
regarding their saxperiences and guide students on starting their

oWnventures

e will facilitate the compléte start Up process for all students of

ABSwhoareinterested instarting their ownventure

CERTIFICATIONIN
SIMULATION
FROM AIMA BIZLAB

>

ANTLA
Bizl.ab

AIMA Bizlab 1s o virtual business laboratory designed for
manggement graduates to offer them hands-an-experience an
managament conceptsas they shall undergo a course ansimulation
that shall helps them build entrepreneurial abilities and also make
them industry-ready, Studente shall receive this CartlHeation alang

with Certificationin Entrepreneurship from ERIC



PGDM BATCH
2023-2025

Orientation  July 3-8. 2023 ACADEMIC
CALENDAR

— lst Semester July 102023 - December 09, 2024

2nd Semester December 11, 2023 - april 30, 2025
3rd Semester July 08, 2024 - December 07, 2024 Batch 2023 - 2025

— 4th Semester December 09,2024 - April 30, 2025

Summer Training Schedule

— Summer Internship (6-8 weeks)

— May 01, 2024 - July 29,2024

— Submission of Summer Internship Project |
— July 28, 2024 —Aug 30, 2024

Examination Schedule

1st Semester - —

sessional Exams: September 18 - September 28, 2023
— Term Exams: November 28 - Degembear 02, ;3{TIF‘3—|
2nd Semester

Sessional Exams: February 13 - February 24, 2024

— Term Exams: April 12 - April 30, 2024

— 3rd Semester

Sessional Exams: September 10 - September 20, 2024

— Term Exams: Movember 27 - Decamber 07, 2024 —

— 4th Semester
Sessional Exams: Febiruary L1 - February 21, 2025
Term Exams: April 19 - April 30, 2025

Result Declaration

"Thie dates in academic calendur are tentative
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INTELLECTUAL

CAPITAL

It is the
supreme art
of the teacher
to awaken joy
in creative
expression
and
knowledge.

= Albert Einstein

CORE FACULTY

One of the major assets of an institution is the
intellectual capital, since it promotes
competitive advantages, that become the base of
value generation. The faculty, an important
constituent group at ABS, comes from a diverse



e = =aTE

background having experience in industry and academia. It is one of the most valuable
resources, which, with its expertise, has a major role to continuously generate and grow
knowledge and thus, contribute to the competitive advantage of the institution. It is
charged with the discovery and dissemination of knowledge and therefore an inimitable
prasence,lyingatthe heart of organizationalcapabilities.
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DR. LALITYA VIR
SRIVASTAVA

DR. SHWETA
BATRA

OR. SUNITA
VERMA

1. Lalitys Vir Srivastava, Director- AEG s a healthy blend of agademics &
drielistey with rich mix of experiance of more than 21 yadars in natlonsl &
multinationsl organizations &t various meanasgerial levels. He has completed
his MBA& (Marketingl, PGDEA (Foraign Trade & HRL PGDIRFM and Doctorace in
rmanagemant. from renowned Institutions. Ha has contribitad in the field of
research on emearglng issies of manngemant and industry, which have been
adjudged the bastin national and interpational conferences. He has conducted
many Corparate training programs, workshops for faculty developmeant, akill
enhancement programs For the sales professionals In tndustry and product
training for members of FOGST (Federation of ohstatric and Gynizcaologioal
Sociaties of India) During His eerporatetenura, hedeveloped the strategy for
major brands ha worked for, His knowledge B professional skills are reflected
In s innevative teachlng methodelbay that connects the classroom learning
ith the real corporate applications.

[r. Shwets Batra is a Dootorate 1n Management and 5 currently working as
Augociate Professer and Desn Examingtiong In Asian Busiress School. Shi js s HR
professional with rich akperlene in corporate and education industry. She fleo
lias i geod industry exposure in intormational business, br. Satrs has partcipatad
11 mary samingrs ahd conferences which cormetts ber well with ares of her
specigbization Advance looking combined with academic visualization to foster
intallectua] developmant of young scholarain India charactarizes her, She works
towasrde providing thorough sisdemlc swaremsssy dn varlous sulyjects In order to
Impart bettar quallty of education. Or. Batra has tiwica recdived the Bast Research
paper pward 10 Intenational Colferances T the year 2021 she wab awarded by
the Uttar Pradash Gevermment for her outstanding contribotion in the
implementation of New Educarion Folicy 2020, Dr. Batra 15 also the recipiant of
Dr. Sarofint Matdu International sward 2022 or hal singets contiibution in'the
education industry towards the growth af country.

[r. Sunita vVerma is ourrently working as Associate Professar and Dean -
Student Walfaro in Asian Business Schosl. She has done har doctoral resetrch
in the area of Employes Engagement from the School of Business and
Management, Jalpur Matdonal University, Jalpur. Her rasearch was. on
Ahplysing Antecedents and Consequences of Employee Engagement n
Orgenized Retall segment. She is 3 Post Greduats in HR and Marketing and
UGE- NET qualified in Labour Welfareand Industrial Relations. She 15 alsoa
degres hwolder 1n Commercial Secretarial Practice from Commercial
Sacratarial Tnstituts, Delhl Or Verma hige an gxperiendes of mora then 12 years
in corporate and acsdemics. Before joining ABS she was associated with
Bschools and management institutes imparting valuable knowladge Towsrds
pverall arowth of the students 85 well as the arganigation, On the corporate
frant, she was associateg with MPE, vodatone, Tata Indicom and Cottoge
Emporium s government undertakingl. Her area of research includes various
paperswritten inthe domain ol Humen RESource



Cir Haroof Ahmad Mir is currently working as Associate Professor inthearea
of Finance-and Accounts. He has done his PhD. in the area of Finanoe from
Allgarh Muslim university and has gquallfled WEC-MET 1n Managemeant. He has
campleted his Master of Business Administration [n Finance and Accodnts
from AMU, Aligarh. He hes an overall exparierce of around 13 years apd his
areas of Interest Include Partfolle Management and Financlal Management
Or Marcof isthe recipient ol 'Best Fesearcher Award'at &8 —Indlan Institute
of Information Technology and Managemant, Gwalior in June 20134, He has
taken coursgs on Econometric Modeling in Finanoa at (17 Kharagpur: 11M
Caleutts, IITT Gwaller, IMT Ghaziabad and Natlongl Instituts of Securitlss
Markets (NTSM], SEBT He hes also attanded various canferences sndworkshops
atinstitimes ofraputs. His researchwork has bean aceepted for pressntation
ar various reputstd organizationg Mhe IIM ahmeadabsad, TTT Kanhpur, TES
Hyderabad, etg

O, Wesnuy Arora isa managemsnteaxpert having over 15 yenrs of expecisncs in
the areas of consultation, personaliby developmarnt dnd teaching. Sha is
eurrently’ werking as Assogiste Prefessor of Managemeant. Apart from
carfylng degrees n Magters ol Commerce & M Phil in managemeant, she hias
alsg actively indulged in few certifications dn behavioral programs ke
Facets persgnality assessment, "Hasic'lab an human precesses™ arganized by
Indian Saciety for Appiisd Behavioral Scisnces; behavioral testing from 1P
University: Certificate in ouldance (CIG) an IGHOU- NCERT collaborative
project. She has assisted varioe taams for individeal growth toalign the gap
betwesn educational institutes apd industry expectations, She did her Ph.O,
[ management ontople A strategy Tor Wentificatlen ol tralning needs and
enhancing the effectivensss ol middle-level bank employees: A comparative
studyel publicangprivata panks™

Or. Swatl Bhatls 5 working as Assooiate Professor and Convensr - RDC at Asian
Business Schiool. She is.a HR profossicnal with rich exparisnce of mora than 16
wears in corporate and edusation industry, Sha iz 5 double Post Graduate and
moctorate In Managemsant, Frior to Joining ABS, she has worked with varlols
Bschools/ Universities and companies af repute. She [ unwaverdng, metioulous
gnd highly competent profiessional and has consistant record of achisving best
reslts with s proven sbility in implemanting hes warl, in organized manner
She possesses effective communication skills and isa team player with strong
orgarizational, logicsl snd problem salving abilitles Armed with multitods of
competencies and work expariences. she i= confident tc carry Eorword
wrganization's vision & objectives with sufficient ease and dedication. To he
predit, she haspublished papers in UGE spproved Journalsand attendsd varlous
warkshops and Faculty Development Programs organized oy management
institutions and other organizationda. She has been racently conferrad with
“Tha Best Wesearcher award In September 208" for her outstanding
performancein the feld of resagreh and Develapment by ESN Ressarch Group.

DR. MARDOF
AHMAD MIR
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DR. KAVITA
KHURANA

SHRUTI
PANDEY

POORNIMA
SINGH

br. Kavita'Khuranais currently working s Associate Professor of marketing
inAsianBusiness School. Sheisagoctorate in Management and 1s aMarketing
professiong]l with over 18 years of exparience in corporate and education
Industry. She has an expertisein integrating domain in Corporata Training,
Relationship Managemant and Corporate Sales across Financial Sarvices and
Software Services Sectoro [r. Khurana has dung her Masters in Business
HManpagement rom Fore Schoal of Mansgement and H.5c. (Honowrs) in
Mathematies from Delhi University, Her-areas of intearest include Retalling.
Services Marsating and Market Resgarch, Sha has authorad several resaarch
papers in rational and international jeurngls and participsted In semingrs
and conf=rences.

Mg Shriti Fandsy [5a Media Professional having s work experisnce of 19 years
Inthe feld of news Media Industry and Media Acagemics, Ms Shrurl hasa rich
Work exparisnce 85 a Broadesst News Correspondant with Matioral sews
ehannsls “Daof Darshan’, "Aaf Tak” and "Indin TV She has also worked as a
Programme Producer far NOTV Good Times - contriblting o shows Tor the
chanrel Sha headed the Brdadoast Programme wing of Delhl Fress producing
weekly shows: Since the last 11 years, she has been dedlcatedly invelved In
training and teaching students for Media, She has &n exgalling command an the
Media Tnduatry knacks and belisves that the surge of truth keeps the jeurnalist
light rekdndled: She has dohieved expertisa-in Internationsl Education as well
and {4 geartifisd Media Tratner by the Edexel Univarsity UL Me Shvutd Fan besn
a partof the organizing committes st "Uineaste INTERNATIONAL FILM FESTIVAL
2012 - thatshowessed and awarded films and diregtors of pver 28 coumtrias

Ms Poornima Singh 1scurranthy working with the Asian Business School as
mssistant Professor. She has professionsl experience of both academics arnd
Industry Ear 10 yesrs in various organizations erose Indla She 18 UGC-NET
gualifind and has complsted hier MSc frem the University of Bong, She is
currently pursuing FhEL I Environmental Seience and Mansgemeant from.a
renownad Governmant [nstitution, She has published research papers in
verious journals and has also attended variows national and internstional
courses, workshops, confarences.



M=, fushra is currently azsociared with A=ian Business Schoolas an Assistant
Professor in Finance: She has 12 vears of experience in teaching in various
natituticons. she has gualified UGC-NET and 18 currently pursuing PhD In
Bohavinural Finanes from amity University, Noida. She'has dong her Masters
of Business Administration from Maharshl Dayanand University and M Com
fram Delhl unlversicy with Cnance as speclaiization She has done B.Com
[Hens) ram Unlversity of Delhisnd BED Trom Gurd Gobind singh Indraprastha
niversity, She hayg to her credit research papars presanted in oconferences
and published in reputed journals Her areas of Intarest Include Behavioursl
Finangeand othars refpted aress of Finance, shie s convener of Fingnce Club-
Bulls b Bears and ilso 8 member of Resewrch and Development Call

M= Shipra Shrivastava 15 working a8 an Assistant Professor and Frogrom
Conyener at Asian Business School She has done her MBEA with spacialization
in Human Resource Management and Marketing She possesses a rich
sxperiarice of 15 years aut of which ste has worked inedrporate for 3 Years. She
hasearned Various aceolades during her variows job roles, Apart from taaching
subjects: she has alsg acted as a student golnselor. Slhe has algo authored a
boak in the domalin of Huinsn Resource Management she hasbeen the recipient
of 0. sarciind Naidu Intarnatisnal award for her sincere contribution in the
I]rl:l'l'l.IT.h of tha country, Her areas of interest ars HUMaN Resourca Managemant
Organisaticn-B8ahaviowr, Change Manadement and Competency Mapoing. Apart
from publishing research pagers In Journals, she his also sttended varlous
worlelhops and presentsd papers in sevecal National and Interstignal
conferencesin Indtitutes of repute including IHs

Ms. Preata Rajiv Sivaraman iscurrently assooisted with Asian Business school
as aAgaigtent Profesaor and Hesd — Examinations she basabout 17 years of
experienca [n corporste snd teaching. She has taught In Enginsering and
Maonagemeant institutions in Delhi and Mumbei. She is a graduate in Scisnce,
Master of Computer Applicationz from Barlarullah University, Bhopal and 1=
M Tech (Computar scienced From Gr &P abdul Kalam Technics] University
Lusknow: she has attanded various workshops, seminsrs, FDP's and published
resaarch pepersin NetonaliInternationel JournalsiConferencas

BUEHRA

SHIFRA
SHRIVASTAVA

PREETA R
SIVARAMAN
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GARIMA
MALHOTRA

SHIVALT
VERMA

MADHUR
QzA

Currerly working as Assistant Professor and Head - Crafting Prodigy
Progeam at Aslan Business Schoal M Garima Malletra Ls a saft skills trainer
who has delivered need based value added soft skills traiming for studants:
gcademicians, corporate and govarnment officials. She is an organization
payehalogy enthusiast whe has confidently proposed her services by
elfectively addreszing the nesds of the institutlen, She is 8 Certified
Consultant in Trainiog & Cevalopment (COL. Sovt of India) and her Research
areas include "Organization Change and Pavelopment towards Employes
satisfoction” She has been a trainer and facilitator with over 3 years of
experience and ws established her expertise in communication skills; soft
skills and behkaviorsl skills. She ineorperates various e shills: during
trainings, by ersuring the active participation and lwelvement of the
participants ang nakes it result-oriented for the bengft of tzems and
grganizations As a Training and Development spacialist, bar work in the
industry includes traimings for groups as well as individual counseling
seasions. She works aoross industries FI.If'II'I'ir'II;] SHOrT Term and long tarm
Eradning workshops snd prograns

Msshivall verms 15 currently sssoctated with Asian Business School as
gssintant Professorof Econoimios. She 18 Post Gradusteand NET qualifiedin
Econgmics, Sha has 8 rich experience of working as Data Analyst, while
mentaring students for feseareh Methods She has successtylly handled &
gamut nldiversified functional areasin teachlinaand mentoring studentsdn
diverse PG Besearch projects. Her research and teaching interests-include
areas of Business Economics. consumer behaviour, Managerial Economics.
Intarnational tradeand Davelopmant Eoonomics. Har knowliedoeand styleof
gelivering Her lectures is what distinguishes har from othars, Her intersst In
the subrjeatarea halps her cannectwith the studonts well

Mr. Maddhur Oes 1s an Assistent Prafessor in Che Faculty of Mansgement st ABS.
Ha has o Pest-graduats Diploma in Managamant from IMT Gherisbad, and has
pbtained the NET certification for the discipline. Geing Forward, e wishes to
make contributions to the feld of econemics by engeging o research on
sustalnable and equitable development Prior to lolsdng ABS, be wasdmvolved in
training students for higher education entrance tests such as CAT, GRE, GMAT,
ahd cohducting commundcation skills workshiops for corporate clients
Brewvously, e has worked in thg field of financial operations. ce-Faunded &
content writing startup and besn 8 restaurstsi



Dr Nealam Sheoliha s associated with ABS as Associate Profigssor- Taculty
TorMarkating. shaisaCommerce Graduate with PGRM AN Marketing Irom LBS
Institute Shedid her Masters in Marketing & possessas 15=yrsof Experience
in teaching blended with S+years corporats exparience with Business
Houses like Frocter and Gamble Indiailtd) as a Channel Manager {East and
gouth Delhi]l, Thomean Press naw THOMSON DIGITAL (L) Ltd Export Dlvision,
Moida. She has been assooiated with Major Management Institutes in Oothi
MCH where she has mentorad many studants to succesa. [n har Academic
caresr, Dr, Meeglam has had an opportunity ©o hea part of varlous worlad
Management. Confersnces oroandzed by ITIM (&) & TIM Robtak and other
Pramiar Institubes Hie IIT Delhi OTU dand SYMBOISIS to name the Eew mrid
hasPublished many papersboth in National and Interpational Journalswith
worldwide Indexing viz SCOFUS, ABDC, TEEE Cabell's Directory. Google
scholar. Cons Paper, World Cat scientdfic cltation indexing EBSCO ete she
has attanded various seminars and FOP's on Eptreprensurshin, Statistics,
Research and Moodie's for har self-developmant and for her quality
Teaching pedagogy.

Mz, Rekba 1s working as an Ass1etsnt Professor in Astan Business School: Srels
arl MCA MTach (CSE), from Kurukshetrs Univessity. Her ares of interest
includes Database Techrologizs like ORACLE EOL-SERVER. With sround 10
vears of exparience U teaching Information-Technology to undergiaduate
and postoraduste students, she ofiersd & broad range of compatencies Ln
ediication administration, reviewing books and facilitating mock intandews
to help students get placaments. She has presanted many ressarch pepersin
Mationel and Internationsl Cenfersnces. Her shility Lo Influgrce students
with In-depth knowledgs ol TT subjects and outeome-driven-aporoach enshle
hertoteach IT and related sobjects:

O, Rachits Kapoor Bhasin s working as gn Aszistant Professor aboasisn
Business School She isa PhD in marketing, along with possessing a Mastar of
Commearce degree from Jamia MULia Islemia and is a commerce graduate from
Lntvers|ty of Delh L O Bhasin's research Interasts are Focused towards green
Initlatives with regards to consumer behavior and preferences and
environmental awareness. 8ha hes published multiple research papers and
articlas in prestgious international and national managemeant journals and
hasalss prasentad her research an varlous semingrsand conferences bathat
national and intarnational level.

DR. NEELAM
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PRIYANSHI
SHARMA

HUPUR
SHARMA

DR. SYED
ALJAEL AHMAD

Ms Privanshi sharme 5 currently working in Asian Business school as an
Assistant Professer In Finance. Sha-las qualified UGE - NET In Commeroe for
three times consecutivelyand recently pursuing BROD.in Commerce trom Amaty
uUniversity. She has completed her bacheiors in Commerce (B.ocom) and masters
In Commerca {M.oom) from Uriversity of Lusknow. She hag alss done Campany
Satratary Course Crom Ingtltute af Company Sacretarl=s of Indiz {ICS1L She
(g her caranr ressarch papars prosentad |n conterances and published in
reputed journals. Her argas of interast are Taxation. L.aw and othar argas of
Finance. Har approsch towards Teaching and tearning skills is.what creates
value Lo the studants.

Ms . Mupur sharma 15 currently wolking &5 Asst. professor in ssian bosinass
school in Centrs of skill developmant. Sha holds MBA Degres. 3hi has bean
prtively warking with children and adults of varied sge groups dcrass Che
iwerld. She has Tyears of experience in fald of training sottakills She trains
all aceording to thelr level and custeiniza according to sttustion, She has
gxtanslive exparlence with making presentations, civing aseessments. and
identifying soft skiils tratning needs. Her experience and association with
people from variousdomains helps her toettectively manage poopis and their
behavior. She iscreative and possessesexcellentinter-parsonal managemant
ckills She hasconducted trainlng pragrams an varloussolt skills topies

Or_Syed Afjaz Ahmsd is currently associsted withthe aAsian Business School as
Assistant Profassor in Marketing, He has done his ®hD in Management through
sllgarh Musm Wniversity, He ls g Management Profassional withtwe vears of
corporate experience and an academician with Hye vears of teaching
gxpeErience ©o his credit He has an  extersive exposure o research
Mathodalogy st national snd International lewel, He 1= very proficiant in the
use of statistiesl toals like AnOva, MaMNOVA, apd Structursd Egustion
Madeling (SEQHM]. He is also an expert of SPES and AMOS Scttwara and has been
invited as resource persan for many research methodology warkshops, He has
putlishad many research pagers in the national and international Journais:
He has attended conferences and prasented research papers in Indis and
Abroad. Heizthe member of editorial board of many referred journals, Hisarea
bf [ntersst 1= Consumer behaviour, marketing research advertising and
Custumer relationshipmanagemant,



Mr. Vinod Bhar is prasently working with Asian Business school as Assistant
FProfessor in the feld of Marketing He is PGOM with specialization in
Marketing from IM Ahmedabad and has s richexperience of sbout 21 years in
Corporate aswall as Acbdemics. Ho started his carger in the Held of Spiesand
mMarketingand worked £or brands ke Ondda and Sanyo St various positdonsall
pver the country, He was also lnvelved in training of sslesforce during his
stint in Corperate; After exploring himsell ih Corperate, he moved to
Academics to follow his passion for teaching and training Marketing
Menagement and Production & Operations Management are his ey ar2as of
interest,

Mr. Suinit Rastagl is curtently worklng with Asian Business Sehoal &8 an
Assistant Professor in Operations. He has completad his M5 and H.Philin
Statistics. He hasaround 20 vears of teaching experipnce He 15 alsg CSIR-NET
qualified In Mathematical Scisnces. He hos handied varioos agademIc
positionslike —Frogram Chalr, Assoliate Deah. Head Examinationsin prévious
colleges, He has varous reswarch papers publshed injournals of reputs, He
has also candueted an MEP on Data #irmi'f-.ii's througl Excel 4T PHD Chambear
hew CDelhl He has condutted various wokkshops on excel and SpSE Fur fapulny
and students. His subject aress include Business Statistics, Operations
Research. Ressarch Mathodology

ashish Bharwdsj is associated with Asian Busingss School (ABS) a5 Assistant
Professor, Ha is a double graduate and double Post gradiats in Tourism
Managemant and Law. He dlid hds Sachealor i Tourdsm Manesgament (8.7.M)
from Jwall University Gewalior and his PGDOM Mourism and Ledsure ) from
Indlan Institute of Travel and Tourism Management Naw Dethi He has
workadas Tourism Executive with SOTC. Southern Travels. IBEX Expedition
gle. His deglre ta undarstand the legal asgect of tha business hasmade him
pursue LL.BE from Indian Law Society Pume Maharashirs and LM Erom
Hepartment of Law, Pune upiversity. He has participated in various
Conterences and Saminars. Being nchned towards understanding the
structure of labour in managemeant he has pursued Diploma in Labour Law
(OLLY. A% an academicien he delivers his lectures by incorporacing the
practical and Industry axperiance in tha classroam for the maximum banefit
wEthestudants,

VINOD
DHAR

SUMIT
RASTOGI

ASHISH
BHARDWAQ

4B



SUREAU

of Consum

RESEARCH & =

DEVELOPMENT

To become a center
of excellence in
management
education by focused
research pursuits
through interface
with industry and
academia.

OBJECTIVES

To ensure smooth and
effective functioning of
RED activities.

Tao provide a focal peint
in the institution to co-
ordinate RED activities
between faculty members,

industry and students.

The Cell promotes multi-

disciplinary academic as

well as industry-oriented
research.

Avademlcs rely on research ta bridoe the gap between the corporate
and academics. Tha Research and Development Cell (RDC) aims to
toster a research culture at Asian Business School by focusing on
research projects that address currant econgimic, social, corporate,
and academic 1ssues.

ABS faculty and students conduct research in new mansgement domains,
including mulddisciplinary fields. Many research publications.
Mational seminars. and International Conterences can be attributed to
RECs tireless efforts and the remendous support of faculty members:
Faculty members have published in peer-reviewed journals ona nationil
antl interrational scale, as well as presented research papars at a
numberof prestigious international and natienal conferances.

ROC has organised a number of mansgement development programrmes
and faculty developmeant programmes that have received hiah praise
tramindustry andacademia.

The call conducts research and oroanises seminars, conferences, snd
developmant programmes in critical areas For emerging economies such
as Strategy, Finance and Economics, Information Systems, Marketing,

and Operations Management, as well as other current challenges
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COMPONENTS

Studeitts will learn the fundamentals of sitreprensurship in @
comprehensive cowrse that includes classroem lectures as well as

prams and exercises With the

well &y

reparation of documentation for aveiiing loans and assisance

workshop tor idea aeneration. scanning the environment as

under various government schemas as well as developing proobof
concapt for angal investors: or: venture capitalists to attract

funding to the starcup.

Aseriesof guest lectures with 3 first genaration entrepraneurs

whel have made 16 big starting from the seratch for creating

awareness among the studants: how young generation has

gehileved thelr entrepreneurship dreams will be organised

o
ged

and requiremeant in
to students, aled a spacd

Workshops related to the
Entreprensdrial venguras will ba given

ls provided to themtolnelubate and develop thelr business idea
| |

All ABS stodents who are interssted
biuginesss will bo assisted by EDIZ in every

in launching their own

stapofthe way

CERTIFICATION IN ENTREPREMEURSHIP
FROM EDIC

Dbjective ol this programme-is Lo helpyoung peopls develop &
more entreprensarial mindset and build thelir self-confidencs
50 that they may tats taloulsted riskewhile beginning thalr own
business, Students who esrn thls certification Wwill have the
Irn;‘-wi‘.=u.‘|g= and abilities necessary to bulld thelr own creative
buesinesses and boassist others indoing sothrough research and
consultlng Studenty’ spelsl snd atonomic contributionswill be

bolstered as a result of the program's smphasis on Soclal

|:I'I'_!"E[JT—ZII':".IF';|'|![.I studerts will gain competence thrgligh the
devalopment of an E:’-'['E|:ITE'-'IE1.'H5:I| mindset, entreprensurial

sbilities, snd entrepransurisl knowlsdge,

o RSN  WENTREPRENEURSHIP

DEVELOPMENT &

help of a hands-on practicsl

NCUBATION CENTRE

EDIC

EXPERIENTIAL LEARNING

Experieintial learning 18 mede 4 priacity in

the education of al! EOIE students To
which end The Young Asisr
Entrepraieurlal Challenge is & annual

eyvent condusted by EDIT for students who
have beanadmitted In A85 but have ot
yet beguen thelr academic careers. Student
lrarning shoulc begin aven hefore thay

arrive on CampusTor Thg artademlc Ses5i0n

The orute for the winmar of Lhe Challanas
15 an Apple Machook, which serves as an

added Incentive for tha student s efforts,

It's alsa pessible to sarn Ry, & Lacs as seet
furding Lo

win E0ICs annual Young Asian

';."'”“ [ar _;_‘I—_"'I' Trom ABS ]1- Pl

Entreprenayr of the ¥Year competition,

which takes plice every year at the EDIC

Arnoal Event

CERTIFICATION IN SIMULATION
FROM AIMA BIZLAB

Hanagement araduates will bansLit
Erom aTMa Bizleb'svirtual business
laboratoiy as they learn about
management 1deas throwgh & simulation
course that aims tohelp students
-:'-!'.-'+:|I:I|I'—fllrl'th"-':II*:lll'iHl shills as weall
asprapare them for the workiorce, In
additicn to the EDIC Entreprensurship
Certification. students will get this

cartification from ATMA
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CORPORATE

RESOURCE CELL

Buliding a string of

industry academis
interface for training &
placemant of student:
o mest corporate

C I-'I'.‘.||:|'|!;'.:,";.:

Create an atmosphere of
seif-directed leadership,
salf-mativation, team
wark and selt-ganerated
Crertivity by innevative
training methodology and
building value Eor our
students & COmimunity
making them best

industry professionals

MESSAGE FROMDEAN - CRC
Mr. Ravi Sharma

Corporate Resource Cell at Asian Business School mentors every
student to identify their right potential and encourages them to
achieve their dream of getting placed in a reputed company. To
achieve this goal, we Inculcate the right interpersonal and
professional skill in each student to meet the challenging industry
standards. This is done through regular training programs and
workshops on general awareness, business etiquettes, technical
skills, communication, career guidance programs, soft skills
programme, personality development and aptitude skills, Guest
lectures, Industrial visits, Seminars. Workshops, 554 and Projects
are regular feature at Asian Business School wherein students get
the best industry exposure.

Thus, themain responsibility of CRC 1s managing academia-industry
interface. The department hones the skills of the students by
oraganizing events like pre-placement talks, group discussions and
PI sessions along with the academic team and make them ready to
performthelir bestinplatement drives.

We are proud to share that Asian Business School young talent is
highly aceepted in the industry are appreciated. Our students are
working with leading companies and have achieved great milestones.



ABOUT

Corporate Resources Centre (CHC) warks towards
providing best industry interface to students.
CREaimstocreate s platform where Students and
Industry can come Logether and explore the
opportunities for employment. The prime
objective of the CRC iz to maintain strong
Industry Institute linkages and strive Eor the
overall development & grooming of the students
aecerding to the Industry requirements by
conducting Workshops, Sympesia, Seminars and
Conferences both at MNational and International
leval. CRC has maintained 3 sound rapport with
large number of big companies, industrial
conglomerates and reputed business houses: CRC
has been making aggressive efforts to provide
the best career prospects to the students. We
encourage students ta work an live projects
which helo them to relate classream teachings
with theindustrial oractices

The Corporate Resource Cell at ABS has been
sourcing job openings by matching students
knowledoe, skills., personality tralts and
attitudes to the varied requirements of the job.
CRC grooms students halistizally right from soft
skills, presentation skills and interview skills to
succassful attainmentaf lucrative jobolfers

KEY RESPONSIBILITIES OF CRC

Conduct lecture sessions by aminent
professionals fram industries and
edueational organdzations of national and
I_r'lr.l".'."l'"li_'lljf_'lf'lfll reputs,

Grganizing industrial visits, ressarch projects
and summer tralning,

Interact with the corporate houses far the

placement of graduating students

Maintain constart laison with the congerned

HiE personnel of the companies visiting the

campus and with other companies in the
region for ‘off- campus’ placements

Counseling of students Eor caresr
development

Conducting Skill Development Programs.

Developing partnerships with internations)
Unlversities, mgnagament & corparate hubs
for various research projects and training

programs,

Arrange variows programs to enhance the

technical and prefessional skills of students.
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ABHINAY PRAKASH ABHISHEK SHARMA
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'_ - Markting - - Marksting -
€ o
ABIR NAYAK AMAN SAROHA
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KARAN SINGH RAUTELA
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KUNDAN K. GANGLLY
Spaclalisation
Mazkstimeg

PRIYANKA DANG
Spacialiration
- Marketing

FRANCHISE INDIA
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SANDEEF KUMAR SINGH

Spacialisatio
+ Marketing

SPARSH KESHRI
Speclalaation
« Mazieting

ADITYA BiRLA
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DEEPIKANT SHUKLA
Spatialiration
- Fimance -

Deloitte.

KOUSIK SINGH
Specialization
- Marketing -
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PANKAS KUMAR YADAY
Specializstion
« Marketing -
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RUDRA RAKSHIT SINGH
Spocialization
- Marketing

R
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SAYED RAZA ALI
Specialleztion
- Marketing
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ABHISHER K. PANDEY
Specialization
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ﬂ ICICI Bank

DIVYA GOLCHHA
Spetiatization
- Fimare -
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JUHI CHALIHAN NEHA PERVEEN
Speclaliration SpecislsEtion
- Finance - - Finance -
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CARSZ6.com
RUCHI JAIN SAKSHI GUPTA
Speclalation Specizlization
Firance FINANCE -

Deloitte.
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SHIKHIL SHARMA

YA5H PRADHAN
Spscialization Spetialization
- Fingnce - Fnancz -
I i
RSM i,
SPANDANA

APODRVA FANDEY

hpaciallzation

ARJUN 5. TOMAR

Speciallation
- HRM - - HRM
& {)) 1DEMIA
BARCLAYS R
GITIEA MARWAHA KRIPA SARA SAUI
Speclalization Speclilization
HEM - HRM -

- TeamLease

MIKITA MEENA POMP DUTTA
Speclahzation Spetialiiation
- HRM - - HRM -
HBqMAS T =

EMMANCER
DIGITAL '
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ABHUEET KUMAR RAI
Spacialustion
- Marksting -

"" ICICI Bank

ADARSH GULATI

Spaclalisation
Maaketing

AKSHAY TANWAR

Spacialiration
- Marketing

¢icict Bank

GAURAY KUMAR
Spacialitatio
+ Marketing

fab

M S5R1 HARI RAD
Speclalization
< Mazieting

KENT

WOLISE af FUSITY

PRERAK GABA
Spacialization
- Markpefimg -

bl ADNTYA DA

« ' w CAPITAL

ABHISHEK KUMAR SINGH
Specialization
-Marketing -

Thomspon Dighlsl
limprnt of Pededion

AGHRIM SINGH

Specializstion
« Marketing -

TR | ADITTR DA

= w CAPITAL

NIEHIL DHIMAN
Specaiization
- Marketing

[EByJv

The Liarrea bav

MAMNIEET SINGH
Spegiallzztion
- Marketing

rAN

SMANDANA

NISHANT SINGH
Speciilization
< Marketing -

e

RAJL KUMAR YADAY
Specialization
- Marketing -

BAESAF
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SHEIKH MAHIN MEHRAJ
Spaciallsation
- Marksting -

‘zkﬁm

AAKASH KAPOOR
Sneclaliation
« Fimapce -

AKSHAT MEHTA
Spacialiration
--Fimance -

QB

GEETIKA BANSAL

Spacialiatiod
- Fimance -

S&P Global
Rat ings

MOHIT
Spedallzation
« Fimance -

T=CTL=RA

MAVNEET KAUR
Spatialiration
-HR-

BRI
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TWINKLE BHARGAVA
SpecislsEtion
- Marksting -

EUREKASSN
FORBESmm's

AASHIMA MALHOTRA
Speciglization
FINANCE -

Deloitte.

AKSHAY ARORA
‘upe-_tla lizition
Bmane -

1
|

i i b

_Xl._l:'l'inﬂmiu

MOHD UZAIR
Specialltation
Finance -

Deloitte.

SHRUTI SINGLA
Specialization
Finance

S&P Global
Ratings

SHRESTHA SRIVASTAVA
Spetialiiation
- HR-

ARTECH

|TELLIC R |5 LA
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ADITIJUNEJA
Spethallsation
- Finance -

A
Natiest

Lroupr

ANSHIEA SINGH
Specializstion
Firiancs

GAURI SRIVASTAVA
F||:||=_L|.1|ir:1li|:|r|
- Fingnce

citibank

MADHVENDRA N. BHARDWAJ
Specizlizstion
- Finance -

SRISHTI KHAMNA
Spedalization
Finance
{ ' .
‘o’ Deloitte.

AMIT K. TIWARI
Speciaiization
- Warketing -

AMAN JAIN
Spetialization
- FimAnE -

ESAF

AT BHALL FiMARCE Raaw

Amn

CHETNA SAGAR
Specialization
FINANCE -

EY

KARAN VIRMANI
Specialization
Fmange -

A Interactive
e Brokers
ﬂh

MAYAE CHALUDHARY
Specialleztion
Firange -

UMESH CHAUDHARY
Specialization

Fpang

>
accenture

ANSHU RANI
Specisization
- Barketing -

ICICI Securities
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ANUPRIYA JHA
Speclaliration
- Marketing -

comviva

MEHA RAI
Sperlalzation
Markating

B

feﬂ'

-pl"'

PARMEET SINGH
Spacialization
- Marks=ting

Lstairil yinii w

RISHAV K. ARYA
hpaciallsgtion
Marksting

Speclalization
Marketing

SONU KAUSHIK
Spatlahization
- Warksting -

Gptimus"

SHUBHAM BHARDWAJ

HEMANT K. SAHU
SpecislsEtion
- Marksting -

l.ﬂl}'\'kﬂmu

1 EAPIT#L

NIDHI GUPTA

Spechlizstion
« Marksting -

U

FECH PRI

RISHAY ANAND
Spetialization
- Marketing -

R crootne

Wi arn e Srkher i

SHRUTI GARG
Specialltation
- Marketing -

@ NOBROKER

SHUEHAM D. SHARMA
Specialization
= Marketing -
ivoclar .
vivadeni:

SOURABH GOEL
Spetialization
- Marketing -
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SOURAY KUMAR SRISHTI DHANKAR
Spechallsation Specialization
- Marksting - - Marketing -
@ € NOBROKER
BAdAd
FINSERV
YASH RAJPUT AMNANYA GHOSH
Specialization Specializstion
Warkating HEM
|..——-
| lhE.:'_F-'-_. j
Berge @Tnﬂﬁgﬂgu
NAVYA VATS SHIVANGI SHARMA
Specislization Specialization
- KRN - ~HAM -

artech

0 LUFIDEE
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AMANT SINGH HARSHIT MAHESHWARI

Specialization Specialization
Marketing - < Marketing
'i (4]
¥ ' &
- ICICI Bank . '
: marico
S
KARAMN PAREEK KARTIK HATTAN
Speciaiization Spetiadization
- Warketing - - HRM -

kred X B HOPC BANK |
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PURUSHARTH SINGH RACHIKA SHARMA
Speclaliration SpecislsEtion
- Marketing -

- Marksting -

Vi

/
il
ROHIT S5INGH ALOK GUPTA
Sperlalzation Specializstion
« Marksting « Marksting -
— ' . ADETYA ERLA
« ' w CAPITAL
N
BHAVYA PURDHIT PREETI
Spacialization Spetialization
- Marksting - Marketing -
EdnLadi s ma b
VIKRANT MISHRA DINESH KUMAR
hpaciallsgtion Specialltation
Marksting -Marketing -
LT
L
Neste
PRIYANKA DHULL SHUBHAM SWARNKAR
Speclalization
Markating

Specialization
« Marketing -

FEDERAL BANK

VR

SONAL CHAUHAN ADESH KUMAR
Speciaiization Speclalization
- Marheting - - Fimance -
r

et Pagy
L. S o L
1
L. HDFC BANK \ ’

e
N wipro)l
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MANJU DAHIYA
Spechallsation
- Finance -

S&P Global

MITIN SAINI
Specializstion
Firiancs

i
pwe

SIMAAN MIGLANI
F||:||=_L|.1|ir:1li|:|r|
- Fingnce

S&P Global

ANKITA BADONI

Sgieciallation
HiRRA -

| magicpin
o5

MANSI CHATURVEDI
Spechilization
- HRM -

7
EaseMyTrip,,

ANKITA VERMA
Speciaiization

- HRM -

i

ANUSHEA TYAGI
Specialization
- FimAnE -

Deloitte
Touche
Tohmatsu

SHEENAM SHAH
Specialization
Finana

s REy

g B

VIIAY KUMAR KESHARI
ipe::iaiimliun
Fnanie -

CLEARWATER

EBAN JAMES
Specialleztion
- HRM

coOmviva

AKSHARA M R
Specialization
HEM -

artech

LW FEEE

VANSHIKA
Spetiadization

- HRM -

GLG

and many more...
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PLACEMENT &
TRAINING
ASSOCIATES

ABSachieves new
milestones & greater
neights each year with a
syccessiul Campus
Recruitment Frogram, We
gre grateful to our
estesmed recruiting
partners who reinforced
theirfaith in the talent aof
ARS by opening Up coveted

raoles far the students
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EXPERTS

AT ABS

- —
Dr. Harsh Vardhan Dr. Kiran Bedi Suresh P. Prabhu
Far e Lk L Agutenant Gowarns damler af

[sbhinet Minister Bl PoduEher iy Parliamant. Raive

Sabhe

LEAD Lecture
Series
[Leadership &
Entreprengurial

Aspirations ‘
Davelopment) -

- In Conversation Vipul Sabharwal Shruti Mishra Molit Sadeani Capt. Pranav P. Thakur
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OUR APPROACH TO

Evaluate studants on
various parameters of

persanality

Develop theil
individual scoring and
YEAT-Wise development

plans

Foster behavioral skills

and help stucents

aloap selt

confidence

frain students to
pecome |"-!.|-,|‘_~r1'--'|'|
ready anda good it Tor
the industry and
maintain PAs
(Professional

Ascecoment Scaras

Provide individual

caunseling and

mantoring sessions
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The Centre for Skill Development is a unigue Department at Asian

BusinessSchool that focuses on rendering industry-specific skills tothe
students so as tomake them placeable in the future. Moreover, the Centre
[or skill Development as adepartment takes the responsibility of making
students more ethical, wise, and cultured human beings by training and
mentaring them on varlous soft skills, and personslity development
componentsand imbibing inthem apprapriste behavioral skills,

As stated inmany types of resgarch thattobe successful In your career, it
is 20% of the technical skills and 80%: of one’s soft skills actively
contribute to progressing and expanding professionally. centre for skill
Developmeant hance focuses on converting a student into @ professional
by aiding the student with the right confidence and atttude, helping
them develop professional communication skills; and working on their
averall personality development through the methods of coaching,
mentering & training. Forus, a "skill” is defined as the "art of spplication
of knowladge" and hence the department foguses on developing and
practicing various simulative techniques of teaching to help students
learn how Lo practically apply these skills in real-lile situations te

gttain bath personal B professional excellence



FUNCTIONS OF CENTRE FOR SKILL DEVELOPMENT

centra for Skdll de Mas 3 m ns on which we rigorausly work upan, aligning our

vigianwiththeipnstitution'svis ; / catian

CENTRE FOR Persor Cevelopment & Placemeant
SKILL orparate Communication
DEVELOPMENT Certificate
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TANDARDS
ke HIGHLIGHTS

INSTRUCTIOMNS

v Extensive Traimng Workshops (Indoor
& Outdedr)

: Continuaus Evaluation Strategies
uncertaken for studearnts

«Focus on Case Studies, Hole Plays &
Project Handling

PUsage of Audio Visual & Simulation
Technigues

PERFORMAMCE

SASED INSTRUCTIONS +Formation of Literary Clubs

« Corporate |nterface Visits
Benefits of the programme:

Evaryong learns in different timaframes and +Guest Lectures by eminent corporate
in different ways protessionals

SOFT SKILLS
AMD

PERSONALITY

DEVELOPMENT

Individual Competency
Development Plan Development Plan
- Eifactive Communication Skills - Gonl Sptting
- Parsonatity Development « Warking in teams
- 5elf Motvatian - Canvinedng & Influencing Skills
« attitude and Motivation « Time Managemarit
« Gelf-Esterm « Leadership Skills
- Ematignal Inteligence - Interperannal Skills
- Assorhivoness s Priesentation Skills
« Mechanics of Publle Speaking « Cerporate Communication
«Belf Management = Besume Writing
- Self Confidence - G0 and Intervigw Skills



Personality Development & Corporate
Communication(PDCC):

It 15 a gredit-based certification courss giver Oy the
Asinn Education Group to each of its students which
lvelves elassronm teaching on varlous aspects ol soft

skills and professional communication thraugh

. such s role plays, public speaking technigues: cage
studies, group discusslons, ete, are conductad In the

spgsiun 20 83 to ansure effoctive learming and 'skill

development amongthe students.

Placement Orientation Training

Since the agenda of wndargoing 5 professional
coursa s to helpa student make 3 good carear ahead
CO RE with the best possible placaments. the Centre for
Skill Development conducts rigorous need-based

AREAS traimng on soft skills, communication skills &
OF THE languege bullding for the studants. The training
DEPARTMENT module 1s curated based on the Uralning nesd
. analysis conducted e the pre-training evaluation

strge. The module ard evaluatians are developed

collectively with the Corparate Resource Callsathat

themodule magtstheindustry'sneads

Crafting Prodigy Program (CFF)

Crafting Prodigy. Program is 2 niche and unigue
program developed By the aAzian Education Group
which runs on the rationale aof “Individual
development® Tt is one of a knd mentoring program
that In 8 vary structured format enables a student
(progigy) to work under-a faoulty mentor (craftar) oo
first undarstmnd the aspects of personality batter

. throunh self-refiection techrnigues and theregn work
an the indlvidual strengths and wesknessas. What
makes this program thoroughly wnigueis theapproach
toward evary development plan. which is uidaue and
antipaby different fram the ather students



ACADEMIC
LINKAGES

INTERNATIONAL
ACADEMIC ASSOCIATES

College / University

CIXFORD

BUSINESS COLLEGE

Stutlent &

Area of > Faculty exshangs
Collabaration program, research
projects.

COLLABORATION WITH
INTERMATIONAL INSTITUTES OF
HIGHER EDUCATION

Aligning with the thought process
of sxeellence in education Asian
Business School exposes its
students to the intarnationsl
business: environment and thus
has tie up Wwith the renowned
education Institution the GxEord
Business College, Dxford, UK, The
tie up between Asian Business
Schoal B Oxford Business College
aims at developing skills of
studentsininternational business
Einternational research
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OXFORD
STUDY
PROGRAM

The Oxford Study Program is designed to give students the oppartunity te
earn the Executive Diploma in International Business while residing in
oxford, England. Alona with classroom study, the Program includes on-site
wisits to historical and cultural venues and participating in project werk,
ifard Business Cellege is an independent educstion and training
astablishment specializing in Business Management courses. situated in
the center of Guford, close to many of the university colleges; it is ina

perfect position to enjoy all the facilitiss the city has ta offar,

HISTORY AND ACCREDITATIONM

The College has bean established for more than 30 years now and has a
reputation for excellence with academic bodies, professional institutes
and industry. The College has beer acoredited by Edexel to offer a Higher
mationsl Certificate / Diploma in Business (Management? and Higher
National Diplomain Traveland Tourism Managemerit,

Oyer the vears, the College has also been approved o olfer courses awarded
by ICM, OCR, Edexcel and AQA. In the 1990s. the college was successtully
accredited by the British Accreditation Council (HAL)



In the same year, the College was granted approved

centre status by the University af Sunderland in
2005 to offer through REI the top-up Master of
Business Administration {(MBA) and the top-up BA
(Honskin Business.

Oxford Business Collage is registersd on the
pepartment of Tnnavatlion, Unlversities and Skills
(DIUs)as aneducationz] provider and a Listed Body

Mhecellege has also been grantedlanguage revision
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by the UK Border Aoency allowing them te
recruit interpatdonal students in return for
compliance with the duties of a license
folder

The tollege got consistent nominaticons
among the tap 10 in the ‘WhatlUni Awards™ in
the ‘Best Inclepsndent Higher Education
Provider' category in 2018, 2019, 2020 and

2021 and wen theawardin 2020 and 2021,

K |



ACADEMICSTRENGTHS

Mot anlydo the tutors have outstanding academic qualifications. but they
also have sxtensive experience (n senior managemant positions In
addition, the tutors have many vears of teaching experience at both
undergraduate and post-araduste leyel.

The tutors are all approved by the egucational partners as well as by Oxford

pusiness College The small class sizes and parsonalized teaching methocds

allcontribute tothaCollege’s outstanding pass rates inall qualifications,

LOCATION

dord Business College islocated on Gearge Stre<t George Streat is a streset
in cantral Oxford, England 1t 1573 shopping strest running sast-wesl, At its
sastern and, it mesis Carnmarket Street to the south, Broad Street to the east
and Magdalan Street to the nogrth, The New Theatra Cxlord (formerly known as
the apells Theatre), Oxford's main commercial theatre, 15 in the street while
the Burton Taylor Studio isin Glougester Street, which rans off the north side
of Guorge Stroet AL number 40 on the north side thers 15 the Old Fire Station
Theatre, Gloucester Green bus station &5 off the north of George Street at the
western &nd. Companies such as the Oxford Bus Company Operate Services

from here. Tt has many East Eood joints oppraite the Odeon Cinema

OXFORD{U.K.)

Gxfard, The City of Dreaming Saire. is famous in the world for its
architecture and education, For ovar BOO yaars, It has bean a hame to
rovalty and soholars, and since the 2th century an established town.
Mowsdays, the city is s bustling cosmopalitan town also to 8 growing hi
tech cammumity, Many i.ll.:‘_-.il'll'_".~';."‘.i_| LR E.i.i'l'..cl".‘.'lJ i|| and aroungd the town,
whether ononeof the Scienceand Busingss Farks or within one of a numbes

ofresidential areas
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EXECUTIVE
DIPLOMA TN
INTERNATIONAL
BUSINESS

Globalization has became an integral part ofevery business, no matter

which-sector it exists in, International norms and cultural trends have
made their way into our financisl markets, marketing demains, and
organizational sstups. Management graduates of today are thus

expectedtomatch pacewith the steps of the global markezthat theworid

s rapidly transforming into, They should have the knowledas and know
how of not only the domestic market and industries but alss the
intgrnatisnal markats, cross-cultural organizations. and Chedr
functioning

Asign Business School along with the Post Graduate Diploma in
Managemeant. alsp provides itsstudantsanaddltional Execlitlve Diploma
in Internationsl Business which is conferred by the Oxford Busingss
callege, Oxford, UK, The diploma provitdes an insight on aspects such 33
[nternational Business & Trade and Intarnational Marketing. Finance, HR
that play @& critical and important role in the development of an

international outlook amangthestudents

Far the final partof the Diploma completion, the studantsare sent ona
study trip to Qxfgrd, UK and are requiredto carmy outa research project
thatdsaninternational study aimed at studying eritical componants of
business manademant as e comparetive analysis batween the Indiaand

K

The Exetutive Diplomain International Business provides studants with
thedinterndtional exposdre required for every management graduate to

undaerstand. adapt and axcel with the progressive autresch of

international businessdynamicsand trengs




ONE WEEK
RESIDENTIAL
LEARNING TRIP TO
OXFORD (U.K.)

CIXEORD

BUSINESS COLLEGE

Executive Diploma In
International Business
While Residing In
oxford

“The COUrsE SIeire
al Carord can be changed
if degmed necessarny

T

Day 1

Departure Lrom New Delhi Alrport to Heathrow
Alrport. London, Londen to Oxtord

Day 2

mMarket research survey for comparative analysis
of Tnoian and UK consumer behaviour and
prefarences

Day 3

Lectures by Eminegnt Prafessors of Oxtaord
Business College & 18 Project presentations by
ABS Btudents atOxford Husiness College:

Day 4

Visit to places af Cultural Heritage and
Educational Eminance at Oxtord City

Day 5

Sight saging at London

Day 6

Learrdng Outcome Evaluation and Departure

from Heathrow Alrport, Landon

Day 7

arrival at New Delll Adrpart




TRIP DETAIL

Includes:

visa fee (one-timel, Alr travel, In-city trave

aecommodationh & meals

Excludes:
Any Expenses of Personal pature, meals other

than ones provided by thecollags

SightSeeing:

Oxford 45 famous for Mussums and  Galieries,
Ashmiolean Museum, Britain's cldest museum, Fitt
Rivers Museum, Museum af Matural History. home of
{the ramains af} the Gxford Dade, Oxford Unlversity
Press, The Bodietan Library, The Radcliffe Camera
{one aof several Insttutions, named atter Jahn
Radcliffe) Theshaldonian Theatre.

The trip also includes travel to London, The
famous dectingtions ‘in London Include Tower
Bridge, Buckingham Falace, Big Ben, London Eye,
The British Museum, the Mational Gallsry, the
Royal Parks of Hyde Park. Kensington Gardens,

RegentsParl, LondanZoo, Madame Tussadds Wak

Musgumamong otners:

"Aslan Business Schoal (ABS) Moldz orgarnlzes
pdusatinnal tour to Oxford Business College
(CIEC), Dxlord, UK, [or the students at the end of
i

the last semester pf thelr PGOM program

depafding upon tha dates of visit provided to

ABS by DR This tour to UK s compleméntary for

sudents to exposatham totheintarngational

husimess envircnment thus hes no monetary

value to students for sny elaims Though ABS

externds its sUpport Lo stugentsduring the antire

procassof visaapproval end travel; but doss not
hold the guarantee of viss approwal from
campetant visg authoritiss, as itis at the sole
discretien of viss office of UK ambassy to declde
anvisaapproval ofallthe studentson individual

basin A% g norm viss fee 18 pald once by ABS and

e af visp rejection in first ghance one mare

ghancewith thengst lmmediat

sgroup travalling

o UK, will Degiven To students, Dyt the viss fas
will be paid by such studsnts thamsslves. Tha
charce af travilling to Dzxford wiil stard
cancellad, 4f the stident s net able to Eurmish
hisher valig pessport and relevant doouments
for visa process, within the deadlines of
sbmissianissiied by the institutian in tha yery

frstnotiticarion period for their batoh
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Physical activities are a common form of recreation and a source of well being and it
works as a key for improving physical fitness as well as mental health. Physical
activities may include recreational and competitive sports or cutdoor activities,
fitness training and recreational games incorporating muscle building, On the same
lines, the Sports Club “Athleema” organises various sports events for taking full
advantage of the unigue role of sports and physical activity in contributing to a wide

array of policyand community aspirations.

THE [ ] To bulld-up competitve spirit amang its students, Asian
SPORTS CLUB Business School facilitates 5 healthy ervironment yia ite Sports
ATHLEEMA Club, Athlsema. The objective of the club is to build self

confidence in students, development planming, focus



concentration, goal setting, helo them manage

stress and the developing the art of imagery and
visualization, It imparts the real learning to the
students of how to manage any event and
thennhow to coordinate with ingtant apd sudden
challenges. Further. such activities provide
them a chance nat only te display their talent
but also to influence personal characteristics
such as self- esteem and sportsmanship. Such
activities notanly provide students break from
study ‘but also provide them social
opportunities. lead ta higher self esteem and
help them learning real world skills: like
teamwork, goal setting, time managament,
prabiem salving, analytical thinking, leadership
andpublcspealdng

Athleems club organizes a host of avents
related to sparts as & regular activity which
includes in- house activities like Chess, Carom,
Table Tennis. Sudoku, Snooker as well as cther
cutdoar activities like Baskethall, voileyhall
Kabaddi, Badminton and Feothall the club
urther econducts annual sports festival to
boost the owverall development of students
along with educatian Every season of Athleema
isgraced by well-known dignitaries and sports
celebrities. It's an event filled with the
vibrancy, coleurfulness and eagerness of the
young pardcipants of calleges and undversities
spread avar Morth India who wish to showease
their talent in the respective sports

catagorias.

g1



CULTURAL
CLUB

UTSAV

A/

CSR
CLUB

“We makea living
by what we get.
We make a life by
what we give.’

Wirston Churefudl
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Culture iz a way of life and expresslon of our ethes and core
values, Cultural Club, Utsav, an extension of extra and co-
curricular activities provides a platform far the students to
showcase thelr talentand for staging various secial and cultursl
events which will imbibe saft skills such as organizing, inter
personal skills like team building, collaboration and problem
solving, confidence building and expariential learning among
students which =hall Relp them for their intervisws. Under the
Utsav Club, we organize varigus activities like Valent Hunt,
Frechers Farty, Annual Fastival “Kessher” that does cover dance,
singing. dramatics. £iIlm making and many more. Thisciub helps in
bullding upthe overall personality ofthe students,

A&ny student who is creative and willlng to Iearn is welcome to
join and become a member af this club. The basic ideg Is to
provide students with an opportunity todevelop life skills that
wlllenable them to utilize these diverse forms of communication
ofideagsandsharing of views

As part of Corparate Social Respaonsibility (CSR) Initiatives of Asian
Business School. €Sk Club reflects the paralle] extsnsion of
simplicity, cooperation. unwarranted support & kindress. The
institute intends not only ©o excel in education delivery but alsa by
integrating wvelue added activities into the course corriculum.
Towards our commitmant to such objsctives, the club undertakes
varlaus activities In the Geld of CSR such as voluntaering in NGOS
warking with the local community, organising discussion forums and
lectures for knowledae dissemination, exchangs of ideas and sharing
best practices related to CSA with varfous key stakebolders such as

the companies, civil socisty organizations and clvil socisty members,

The CSHE club of AR% attempts to bring about significant changes in
thie socisty through interactions at the grassrogts leval with regards
to different sectors including education. healthoare, and
ervdronmanital care. Young learners are the best messengers o
spread the awareness of the soolal and alobal issues and their voice
do [zave animpact an ones' mind. C8F Club aims to develop a sense of
compassion and sensitivity 1n students towards our fellow country:
men and contribute as responsible citizens for malntalning harmony
and peace Inordar toancourage amicableaistance among averyone.



seed the Entreprensurial Club is committed to impart acadamic
excellence coupled with pragmatic approach by organizing
nmber of activities that make the students understand the
current day expectations of the society. #im of the Club is to
creaste an atmosphere that is conducive for budding wannabe
grtraprefeurs so that we as Indian society beopme more of job
creators rather than job seekers. Under the club majar events
happen Hke Yaung Asian Entreprensur of the Year, Road not
fakenianinter-college competition), ete

The \ision of this club i= to prepare the students ta become
competent future managers who are able to perform to the best of
their abilities in the ever-chanalng dynamic corporate world, The
Clubaims to mix& match varlous activities for the students, which
will be heloful in giving the finishing touches to their ayerall
gracming &sharpening of marketing skills. The major focus wauld

bie toegulp students for the competitive times ahead

The main aim of thizclub isto prepare tha students to be gought
after marketing professionals, Throwgh this clul, we aim to hone
the skills of team work, salesmanship, communication, planning,
organizing and creativity amongst the PGDM Students of the Asian
Education Group. Marketing is the most eritical functions of any
oroarization and preparing students to be able future manaoers
reguires training on muldple azpects through well designed
marketingclub activitias,

The Finarnce €lub - BULLS & BEARS is g pioneer academic cluk
initiated towards enhancing knowledge in the figld of finance
through innovative sctivities, Tt hoosts students’ interest in
finance and helps indulge that interest throuoh competitions,
workshops, and professiopal opportunities, It encourages
students to incorporate financial theories in their daily lives
The Club allows students to hetter undarstand the complexities
of the financial sector while also praoviding an atmosphere in
which they may contribute, participate, organize, and netwark

with industry.

ENTREPRENEURIAL
CLUB

SEED

MARKETING
CLUB

MARK-TECHOS

THE FINANCE
CLUB

BULLS & BEARS
BT Ly IOLAYE]

UNIOH Hh_i_l,liiﬂ.h%

iy L0, 1
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THE HR
CLUB

SYNERGIZE
TO-GET-HR

IT
CLUB

TECHNOCRATS

84

Human Resource Cldb "Synergize To-Get-HR" aims to proyvide a
platfarm to students to learn basic concepts and latest trends in
the tield of human resources. The Vision of the Club is to enable
the students develop Interpersonal skills needed to becomea
successiul professionals. The Club promotes active participation
in various activitles such as Role Play, Case Study Analysis,
Management Bames, Guest Lectures by professionals stc. The

prime focus of Synergize To-Get=HRE Club 1s to bring students

=

together and malke them learn the practical aspecis an
implication of concepts in Human Resaurces that go beyand the

class room lectures. It also provides a platform for enhancing

human resource managemant compet pnciss.

Todayweare Hvingin the world of Bits and Bytes Technocrats, IT
Club endeavorstoprovide thestudents goad technological skills
through innovative activities and events. Technocrats is a world
of fun, excitement, and learning,

Themalnebjectives of tha club are:

@ To create awareness on The current trends in technology

among students,

@ Tosensitize studentsto the netiquette of using the iInternet

r

andrelated technology
@ TolearntheuseofITSkillsinvariousmanagement Fialds,

gctivities undertaken by the club include blogging, Techno:
Quiz, Techhunt, Exael formula war; Tech-Talk Tech-Tambola IT

games andlots mare



Gnosis is the Greek word which stands for "action” As & club we
believe in maklng the young Asianites proflcient in
commurdcation by the means of literary activities. We organize
interesting activities like "I am Shakespeare’; depicting the
Shakespesrean plays in contemporary Haht, “Tn the foot prints of
sand - Transformational leaders”, "Debate Compatitions”, to name
g few. Objective of the club - “Gnos:s, the literary club” is to make
students proficient in spoken English which will help them ta
communicate effectively. The activities will enhance their

creativity, logical thinking and analytical skills Tt will also make

themconfident tofacetheaudisnce inashort spanof time;

Frakritl, the Enviranment Clubhas the purpose of sensitizing the
young generation towards the numerous issues related to

environment, Followingare the broad objectives of the club:

8 Maotivate the people to keep their surroundings green and

ciean by undertaking plantatdon eftrees.

B Promote ethos of canservation of water by optimizing the

useofwatar

B Sepsitize everyone to minimize the use of plastic bags and

savartheanviranment.

The club throwgh these activities also is sble to encourage
students to showcase their talent as well to provide them with a
platform toshed theirinhibitions and fears sothat they ars ready

toface the corporate warldwiath better confidence and optimism

THE LITERARY
CLUB

GNOSIS

ENVIRONMENT
CLUB
PRAKRITI
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VISIT OF HON'BLE

DR. HARSH VARDHAN

VISIT OF HON'BLE

SHRI RAVI SHANKAR PRASAD
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2023-25 Batch

INDUSTRY
EARERT TALK:
Gusst Lecturs
INDUSTRY
EXPERT TALK

HHESELecture

INDUSTRY
EXPERT TALK

Guest Lectulre

INLUSTRY
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alrigst LeCcturs
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| Specialization
1
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| Industrial Visit

Faculty Development
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Eluyb Activities
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WISLr

Extra-Curricular |

Club Acrivitias

Mational |
Entregrensurshio
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Extra-Curricular |

Club activities

cComvocatian |

20024

Extra-Curricular

Club activitiacs

HrOgram
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Indepandence Gay

celgbration

Managemernt
Déevelopment
Program (MES)

Corporate

Visits

International
confarante

Corporate Wisits

Mgmt. Development

Program [MEE)

Corparate Visits

EntreprensUrsnlp
Development
frogram (EQF]

Annual Sparts Mest

Athleams 2024

Alumni Meet

Corparate Visits

Summer Internship &

Industrial Projects
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GLOBAL EDGE

AT ABS

I

pez-Claros |
st Workd Bank

t Talk

VERNANC
WID WO,

Or, Augusto Lopez Claros Dr, Arthur Lyon Dahl

Executive Director of the Glabal Goverrsnce Forum Presiden! of thie Intermational Envircoment Formum

Dr. Joshua Lincoln Lord Raminder Ranger
SenicrFellow (non-residential) at the Cantie for hamber of the
International Law and Gavernance at Flstchar, Hausa of Lordes of the
the Graduiate School of Global Aflars. Tufts University Lirnted Kingdom



ABS nurtures its students to become globsl leaders and provides an exposure of cross cultural

functaning through interaction with renowned experts of varied domains from all across the world:

VAN EUULATIUN GROUP

———

Paala Verturini Prof, Kim Soo Yedn
Profesgional ultrarunnes-lialian’s Policemar Director, Intemational Youth Fellivwst {11K] Inddiz
Fiammea Qo Team (Y1)

Patricia Caroline Haveman Dr. Kazem Samandari
Founder Munde Yaursdo - Award Winning Inspirator Exgo. Chairman LOpéra, President KCSH & Associates,
Global Peace Ambaseador, Philanthropist, Humantanan Fresident Terra Firma intgrmational

821



FOUNDERS OF

IUNICORNS / START-UPS

PEYUSH BANSAL AMAN GUPTA CHETAN BHAGAT KANIKA TEKRIWAL
Founde: & CES Co-Founder & ChD RiEtiownet! Author Founder & CEQ
L eTeg art ooy Haat Lifestyle letelizo Aviaten

L

{naukricom EagahlyTrip

i

SAGAR DARYANI SANJEEV ARUNACHALAM PRASHANT
A A T BHIKCHANDANI MURUGUNANTHAM PITTI
Wow! Mormos Food Founger soqig! Entrepreneur & Founder Co-Founder

wiLtd Iffor Edge India L layiashiree Industrie EazebdyTrip.com

The Real Padran of hdia

(ASHKARD® - m

& W Prubm Cars
[ ]

M. YESHWANT NAG SWATI BHARGAVA MaAJ, (RETD.) DR. GARIMA
YANDANA SHARMA SAWHNEY

The Thick Shake Faciory Cashiaro & Eambans Co-Founder - STRET Co=Founder

Founder Ce-Founder,

mkedin TopYoge 2075 Fristyn Cane

TED Soeaker,

Fartune 40 urder 40
Ex Galklmian Sachs

N WinmEr Worrg 1o
| inedon K LSE . !

Asla Paaific Award

a2



ABS made sure that its future entrepreneurs do not suffer on account of Covid 2019 pandemic tharely
proganising & series of webinars thus providing students with an apportunity to keep an Learndng by

interactingwith thefirst generationof entreprensurs wha have already proved themselves.

HAVELLS

ANIL BHASIN DR.R. 5. SODHI SHIV KHERA AASTHA ALMAST

Presider MEnaging tHmeator Henowted At Founder

Hayells Indi |t Amul India The Mew Shap

Hadls Baiss

ANANYA BIRLA Dr. VIVEK BINDRA R. GOPALKRISHNAN SAHIL PRUTHI

Rt rerarmsye & Faunder & CED Forer Diregla Founddes

Song Writer Babia Busimess TATA Sons Licd The Mew Sha

DR. BINISH DESA| ANSHU GUPTA LAXMI AGARWAL RATNESH VERMA

Social Entrepraneul ndian Socia! Foundes Faunder & CEQ
E Irinovalol Emtregrensyr Laxrmil Fedneation FHSE
Tha il bz af |_| 3 g || [ 5 ..-:II-“ i
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HOUSING

BOY'S HOSTEL
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ABS hostel is situated at ashort distance
from the institute The dnfrastructure
pravided inthe residential blocks ansures
an all-round and balanced development of
students’ personality. We provide hygienic
living conditions with moedern amenitias
for healthcare and recreation. Our hostel
iz equipped with wallness and facilities
like relevision sets indoor games, internet
accass and recreation facilities, 1t is

virtually s home away from home.

Boarders are taupht to live like an
extended family in perfect harmony with
the others A host of co-curricular
getivities are organized to give expression
to students’ creative skills like debats,
declamation, essay writing, guizand public
speaking, in addition to the curriculum of
thaschool. The dining hiall provides a ranaa
of cuisines to cater to student's varied
tastes, A professionally mamaged mess
takes careof the balanced diet aswe firmly
believe in the principle of a healthy mind

[ ahealthy body,

round the cock ln Noida Sevéral super-
gpecialty hospitals of New Delhl are

locatedat ashortdistance from the hostel

There are separate wings of hostel for the

bovsand girls.

GIRL'S HOSTEL

g7
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ADMISSION

PROCEDLURE

Programme

2 Year PGDM
(Equivalent to MBA Degreo)

Recognition/
Approval
AICTE

Accreditation
NBA

Affiliation
ATU

No. of seats
250

Duration
2 years

Fee Structure

(full course)
¥7.95lacs

Registration fee
45,000

1st installment
+F1.85.000

2nd installment
F1.85000

3rd installment
F1.90,000

&th installment
$1.90.000

The admission process is based on overall assessment of an applicant’s
ahilities and potential for a successful management career.

ELIGIBILITY

All the aspiring applicants should
be graduate from a reccgnized
University.

Candidate appearing in the final
yvear is also eligible provided
hesshe fumishes the proof of
having met the minimum
eligibility eriteris within 15 days
from the daté of publicaton of
the result and latest before the
startof the Hrst term exam.

APPLICATIONFORM

The prospectus and application
form may be obtained from the
Admission Office on payment of
Rs 1,000,

oR

¥You can also apply online at
www.abs eduwin

DOCUMENTS REQUIRED FOR

ADMISSION

1107 Mark shesatand certificate

212" Mark shest and certificate

iGraduation Mark sheets and
Degree

4 CAT / MAT # XAT / CHAT / ATHA S
GMAT / ABSAT

S.Photocopy of passport

6.Four recenL passporl size
photographs

The Applicant is required to carry

three sets of photocopies of the

documents (duly attested by a

pazetted officer) along with the

original documents at the time of

adimission.

SELECTIONPROCESS

STEP1

Score of national level Common
Admission Tests - CAT F MAT / CMAT /
ATMA F XAT F GMAT f ABSAT exam will
be taken as the preliminary score of
admission

STEP2

The applicants shortlisted on the
basis of the quslifying exam scores
will be called for the Insttute’s
selection process. The dates will be
intimated to the short-listed students
STEP3

Merit list will be prepared based on
the Scare in the Common Admission
test [CAT. XAT, CHMAT, ATMA, MAT,
GMAT, ARSAT: Score for academic
performance in X Std., XTI 5td., Under
Graduste Degree/ Post: Graduate
Degree and the Score of Performance
inthe institute’s selecton process
STEPS&

The candidale, if zelected bazed on
the merit list will be issued the
selection letter. The selected
candidate must pay the registration
amount within the given lime,
failing which the offer will be

considered as cancelled.
EDUCATION LOAN

AsianBusiness School has PAN-India
tie-up for education loan with:

Central Bank
e =

|
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Route Map For ASIAN BUSINESS SCHOOL Campus, Sector-125, NOIDA
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ARN

GROWTH WITH EDUICATION

ASIAN BUSIMNESS SCHOOL
Plot A2, Sectar 125, Noida-201303 (Delhi NCR), India
web! www.abs.eduln | inforabs.edu.in
Tel: 0120-4534200
TOLL FREE Na. 18Q0-10(33- 032

A Lnit o ASIAN EDUCATION GROUP



